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LETTER FROM THE PRESIDENT
Dear Colleagues,
Our teaching semester has begun here
in St Andrews at the same time as the
Dunhill International Links Golf Tournament. The town is close to capacity
with students, golfers and TV companies; far too many distractions for an
ordinary academic!
In EURAM, we have been busy with
the Presidential elections under the
new statutes passed at the AGM in Liverpool. Clearly, we want as many of
you to vote as possible so we can elect
a President with EURAM in their heart
and mind. I am pleased that we have so
many high caliber candidates and look
forward to working with some of them
in future.
In parallel, we have been working with
our colleagues in the EFMD on our
joint 'Research Leadership' programme
that begins in November this year.
We have a star-studded line up of
speakers including Thomas Durand,
Niels Noorderhaven, Joan Ricart,
Kathrin Moeslein, John Bessant,
Wilfred Mijnhardt, Ken Starkey and
Angelika Bullinger. The inaugural cohort of students is strong but there are
a few places left for those last minute
bookings.
Birthday greetings go out to all our
colleagues at the Stockholm School of
Economics under the leadership of
Lars Bergmann, who celebrate their

100th birthday this year. Congratulations go also to all our
track prize winners at Liverpool
whose names you will find below.
These winners should act as
stimulation to all our researchers
for the 2010 conference in Rome.
This will be based around our
newly-formed SIGs. These promise to be a productive vehicle for
inter- and multi- disciplinary research and, at some stage when
they are settled, we might think
about how we interact with other
SIGs in Europe e.g., in BAM.
The Executive have talked about a
winter conference for doctoral
students for over 2 years now and
there is some hope on the horizon...watch this space. We may
link this event to the main summer conference through 'best papers' and mentorship. EURAM will
continue to innovate on product
delivery and this strategic aim
should increase after the Presidential elections when the Executive
becomes fully formed once again.
Meantime, I wish you well with
your teaching and research as the
nights close in on us and the golfer
move on to sunnier climates.

Peter McKiernan
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NEWS FROM EURAM MEMBERS

Doctoral Success. Johan Bruneel,
Ghent University, Belgium, defended
thesis
titled
‘Internationalization of young, technology-based firms: an organizational learning and social capital
perspective’ on July 8, 2009 at
Ghent University, Faculty of Economics and Business Administration.
Research has shown that exportoriented entrepreneurship enhances the competitiveness of
start-ups and contributes to
macro-economic economic growth.
New and young firms enter the
international arena to expand their
customer base and to macroeconomic growth. New and young
firms enter the international arena
to expand their customer base and
to gain access to new knowledge
and technologies although internationalisation is an appealing avenue
to realise firm growth, the pricess
of going internalisation is characterised by external and internal barriers that hinder fast international
expansion. This dissertation consists of three empirical studies that
bring more insights in the internationalisation of young technologybased firms.
The first paper explores the extent
of internationalization of young,
technology-based firms. Results
show that learning from key partners about internationalization has

a significant influence on the caveat in the study of interorganifirm’s extent of internationaliza- zational relationships by focusing
tion.
on the antecedents of interorganizational trust. Further, we
The second paper provides more extend the internationalization
insights in the antecedents of in- literature by examining the interterorganizational trust and shows nationalization – performance
that domestic partners enjoy a relationship in the context of
higher level of interorganizational young, technology-based firms
trust. In contrast to the homo- using a capability perspective. Fiphily principle,
however, we nally, this research offer several
found that both cultural and or- practical implications for entreganizational similarity have an op- preneurs and policy makers. Enposite effect: the more dissimilar trepreneurs can get useful intwo partners, the more trust em- sights from this work regarding
bedded in the relationship.
the factors that contribute to fast
internationalization, which in turn
Paper three examines the inter- has a strong impact on firm
nationalization – performance growth. This study can also help
relationship and shows that inter- policy makers to develop support
nationalization exerts a formative, programs that provide entreprepositive influence on firm per- neurs tools to accelerate internaformance. The firm’s age at entry tionalization.
proves to be an important determinant on performance: the For more information contact
older the firm at first time of in- johan.bruneel@ugent.be
ternationalization, the more diffi- *********************************
cult it becomes for the firm to Doctoral Success. Anne-Line
adapt because of organizational Balduck defended thesis titled
rigidities and inertia.
‘Effectiveness in sport on micro
and meso management level’ on
This dissertation advances our September 21, 2009 at Ghent Uniknowledge about young firm in- versity, Faculty of Medicine and
ternationalization, focusing on Health Sciences .
how different forms of organizational learning effect the extent Until today, there remain a lot of
of internationalization and how difficulties in conceptualizing orthey interact to speed up the in- g a n i z a t i o n a l e f f e c t i v e n e s s
ternationalization process. Next, (Cameron, 1986; Papadimitriou &
this work addresses an important Taylor, 2000). Organizational re2
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searchers use different paradigms
to conceptualize effectiveness, increasing the struggle to develop a
general effectiveness model. Although there is no universal agreement what constitutes organizational effectiveness (Walton &
Dawson, 2001), effectiveness has
been dominating our worldview for
many years. The purpose of this
doctoral thesis was to extent the
existing knowledge regarding the
concept of “organizational effectiveness” in sport management science. The thesis consists of four
papers and highlighted the complexity of the concept by attending
effectiveness at micro and meso
management level.
The two studies at micro management level referred to personal
effectiveness and aimed to address
the conventional wisdom that leaders or managers do matter and
have a significant impact on organizational effectiveness. These papers assessed whether mid-season
coach turnover in soccer is effective in improving team performances. The first study evaluated the
four game average results before
and after coach turnover. The data
suggested that new coaches are not
able to improve short-term performances after mid-season coach
turnover. The second study assessed whether mid-season coach
turnover has an impact on team
quality and/or home team advan-

tage. Both variables were expressed in terms of goal differences. The time frame of this
study was the whole competition
season. Results pointed to a regression model allowing for team
specific change in team quality to
predict the expected goal difference. The majority of the
coaches was able to improve
team quality after turnover. In
most cases, the improved team
quality under the new coach resulted in an increase of the team
in the final ranking. These findings
are discussed in reference to
learning theories. It is suggested
that coaches or field managers do
matter but that time is required
to obtain a possible learning effect.

agement and nine program effectiveness dimensions were retained. Overall, the atmosphere
was perceived as most effective.
Board members and sports members indicated that their sports
club is not effective in acquiring
board members, coaches and
sports members. The fourth paper focused on the required
competencies of outstanding performing board members of sports
clubs. The results suggested that
board members should possess
cognitive, emotional and social
intelligence competencies in order to be perceived as an outstanding performing board member. Board members of sports
clubs who possess a range of
these competencies are more
likely to be perceived as effective,
The two studies at meso manage- and are more likely to enhance
ment level aimed to address the board effectiveness and overall
concept of organizational effec- effectiveness of their sports club.
tiveness and board effectiveness
in sports clubs. The third paper In conclusion, the studies of this
presented a two-level competing thesis contributed to enhance
values framework to measure our understanding of different
organizational effectiveness. The topics related to achieve personal
hidden theoretical thought, given and organizational effectiveness.
the nature of sports clubs as non- The studies highlighted the comprofit organizations, is that organ- plexity of addressing personal and
izational effectiveness is consti- organizational effectiveness and
tuted of management and pro- pointed to the importance of the
gram effectiveness. Results sug- “manager” in sports clubs.
gested that organizational effectiveness in sports clubs of team For more information contact
sports is perceived as a multidi- Anneline.balduck@ugent.be
mensional concept. Twelve man- *********************************
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Dear EURAM Community,
Don't miss the opportunity to gain the international recognition and 12.000 Swiss Francs that comes with the
Imagination Lab Award. The application is easy to complete and can be found at www.euram2010.org in the
section iLab Award.
Deadline for applications: 31 March 2010.
Let's keep encouraging innovative scholarship in the field of management and organizational studies!
Selection Committee Members: Joep Cornelisson, Leeds University Business School; Henk Volberda,
Rotterdam School of Management, Matt Statler, NYU Stern School of Business.
Since 2007, in collaboration with EURAM, Imagination Lab Foundation offers the annual “Imagination Lab
Award for Innovative Scholarship”. This Award rewards innovative research activity, publications, educational
activity, activities to interface with management practice, and/or related academic activities, which falls within
the purpose of the Imagination Lab Foundation and EURAM. The Award is presented to the recipient during
the annual EURAM conference. The Award consists of a joint diploma from Imagination Lab Foundation and
EURAM and a donation of CHF 12’000 from Imagination Lab Foundation. For more details on the Award including nomination criteria, go to www.euram2010.org. To apply for the award, please complete the form
available on http://www.euram2010.org/r/default.asp?iId=EIFJFI by March 31st, 2010.
For more details on Imagination Lab Foundation, visit www.imagilab.org
For information about previous award winners, visit www.euram-online.org
Criteria
Candidates will be evaluated on the following criteria:
If the academic activity proposed is in line with the purposes of Imagination Lab Foundation and EURAM. If
not, the applications will not be considered.
Extent of "scholarship" of the activity. This includes the extent the academic activity crosses boundaries in
terms of theories, the extent it involves interaction between theory and practice, the extent it expresses
humility, and to what extent it demonstrates a willingness to communicate ideas to different communities.
Extent of "innovativeness" of the activity. This includes the extent the academic activity exploits existing
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thinking and/or practice in new ways, the extent it explores new possibilities in thinking and/or practice,
the extent it has already, or aspires to improve current thinking and/or practice, and to what extent it
challenges current thinking and/or practice.
Purposes
Imagination Lab’s purpose is to support scholarship that complements traditional management and organization theories with ideas grounded in the art and sciences, especially those of imagination and play.
EURAM’s purpose is to promote multidisciplinary theoretical perspectives and methodological pluralism as
well as critical examinations of the historical and philosophical roots of management theory and praxis.
Application Process
Applications should include:
a one-page narrative statement of overall qualifications for the Award;
a one-page summary of one particularly relevant piece of research, teaching or practice;
a curriculum vitae;
two letters of recommendation, with at least one from a chaired professor.
These documents should be submitted in a .zip file and uploaded to http://www.euram2010.org/r/default.asp?
iId=EIFJFI by 31 March 2010, 15:00 Brussels Time. Applications submitted after this deadline will not be considered. Candidates will receive an answer before May 1. The awardee must be available to attend the
EURAM conference and receive the Award personally.
**********************************************************************************************************
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Best Paper Nominations
We are pleased to publish information about the best paper (s) per track of the EURAM09 Conference held
in May 2009 in Liverpool. The best papers have been nominated by the Liverpool track chairs.
Note: Corporate Governance and Corporate Social Responsibility attracted the highest number of submissions at the
Conference and have therefore nominated more than one best paper for their respective track.
Alfonso Gambardella and Maurizio Zollo, editors of the European Management Review (EMR), will invite a
few authors to submit their paper to the journal. The papers will be reviewed under the regular EMR revision process. The authors of the selected papers will be contacted by the first week of October.
Track: Branded lives: Identity and work in the era of the brand
Brand Portraits: Exploring Textual Representations of the Employee-Brand Relationship within a Large Organization
Margo Buchanan-Oliver(University of Auckland Business School), Sandy Bennett, (University of Auckland
Business School)

Track: Corporate Governance
The winding road to shareholder value - Development of norms amongst Swedish boards of directors 1994-2004
Karin Jonnergard (Växjö University)
Diversity of Board of Directors: The Effects on The Provision of Resources in a Privatization Context
Jaime Guerrerro-Villegas (Pablo de Olavide University). Gloria Cuevas-Rodriguez Pablo de Olavide
University), Ramon Valle-Cabrera (Pablo de Olavide University)
You Pay a Fee for Strong Beliefs: Homogeneity as a Driver of Corporate Governance Failure
Katja Rost (University of Zurich), Margit Osterloh (University of Zurich)
The making of active boards: A longitudinal study of Swedish public boards
Anna Safsudd (Växjö University), Karin Jonnergard (Växjö University)
Saving Face: Why Family Firms Pollute Less
Pascual Berrone (IESE Buisness School), Luis Gomez-Mejia (IE Business School), Martin Larraza-Kintara
(Universidad Publica de Navarra)
The Governance of Intangibles: Rethinking Financial Reporting and the Board of Directors
Yuri Biondi (CNAM), Antoine Reberioux (University Paris X Nanterre)
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CEO-Board relationships in a Post Sarbanes-Oxley Era. The Moderating Effect of the Board of Directors in the CEO
Power-Firm Performance Relationship
Laura Berardi (G. D’Annunzio University), Alessandro Minichilli (Bocconi University), Alessandro Zattoni
(Bocconi University)
Does Job-specific Experience Increase Performance on the Job? A Look at 1001 European and US CEOs
Monica Hamori (IE Business School), Burak Koyuncu (IE Business School)
Track: Corporate Social Responsibility
Corporate Social Responsibility and its Models
Julienne Brabet (Université Paris Est)
Corporate Social Responsibility and Green Management: Integration between Headquarter and Subsidiary in Multinational Corporations
Luciano Barin Cruz (University of Foraleza), Eugenio Avila Pedrozo (Federal University of Rio Grande
Sul)
Corporate Social Responsibility and Government
Nahee Kang, Jeremy Moon (Nottingham University Business School), Jean-Pascal Gond (Nottingham University Business School)
Environmental and Financial Performance in European Companies: A Partial Least Squares Approach
Eduoard Ortas (University of Zaragoza), José M. Moneva (University of Zaragoza)
Logic of Appropriateness or Expected Returns? How Organizations Build Representations of their Corporate Environmentalism
Déborah Philippe (HEC Paris), Pratima Bansal (Richard Ivey School of Business (UWO) )

Track: E-Business –Adding Value
Effectiveness of Online Marketing Channels
Andrea Spilker (Aachen University), Malte Brettel (Aachen University)

Track: Enterprising Identities; Construction of Identities in an Entrepreneurial Context
Engendering entrepreneurship: Why can’t a woman be more like a man?
Scott Taylor (University of Exeter), Sue Marlow (De Montfort University)

Track: Gender, Equality and Diversity in Management
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A Model of Racialized Sexual Harassment of Women in the UK Workplace
Sandra Fielden (Manchester Business School), Marylin Davidson (Manchester Business School)

Track: Innovation, Continuing the Journey
Exploring Patterns of External Learning in Ambidextrous Organizations
Henning Droege (ESADE Business School), Dagmar Hildebrand (ESADE Business School)

Track: Knowledge Renewal in Social Networks
The structural and relational development of a network
Stéphanie Dameron (University of Paris-Dauphine), Emmanuel Josserand (HEC – University of Geneva)

Track: Managing cities and territories renewal and appeal: The critical role of planning, destination branding and events
Economic Sustainability of Events. An Exploratory Study
Maria Della Lucia (University of Trento), Mariangela Franch (University of Trento), Umberto Martini
(University of Trento)
Track: Marketing as Practice
Green materialities: Investigating the Marketing of a t-shirt
Christian Fuentes (Lund University)

Track: Organisational Learning:Creating Capability through Building Belief
Do high Performance Practices Work? The Role of Organizational Learning
Pilar Jerez (Universidad of Almeria), Jose Cespedes (Universidad de Almeria)

Track: Political Lessons for Management
Teaching Old Dogs New Tricks: Lessons from Political Change Management
Laura McAllister (University of Liverpool)

Track: Projects and Complexity: Renaissance & Renewal of Firms and Society
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Future Perfect Strategising on Major Projects
Graham Winch (Manchester Business Schools), Kristian Kreiner (Copenhagen Business School)

Track: Renaissance and Renewal of Work, Entrepreneurship and Entrepreneurial Careers
It is all inseparable: Entrepreneurship, Gender and Social Space in the Life Course Perspective
Hanna-Mari Ikonnen (University of Tampere)

Track: Renewing Scenario Planning and Foresight Processes
The Value Contribution of Strategic Foresight: Insights From an Empirical Study Among Large European Companies
Jan Oliver Schwarz (Berlin University of the Arts), René Rohrbeck (Berlin University of the Arts)

Track: Research Methods and Research Practice
“Going Between”: Insights Gained from Combining Qualitative Methods in Organizational Research
Katrina Pritchard (London School of Economics), Symon Gillian (Birkbeck, University of London)

Track: Sensemaking and Story Telling
Having to be: the Possessive Constitution of Organization
Nicolas Bencherki (Université de Montréal), François Cooren (Université de Montréal)

Track : Sport as a Business: Internationalisation, professionalisation, commercialisation
Running on Entrepreneurship: A Participant Observation Case Study of a Successful World Land Speed Record Project
Mark Dibben (Monash University)

Track: Strategic Renewal: Management and Organisation Innovation
Subjectivist and Pragmatist Modes of Top Management's Issue Selection in Strategic Renewal
Emmanuelle Reuter (University of St Gallen/Institute of Management)

Track: Strategy as practice: New methodological approaches and challenges
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Using Participant Observation to Research Strategy as Practice; Three Windows on Action and Practice in World of
Warcraft
Mikko Vesa (Hanken School of Economics)

Track: Towards renaissance & renewal in the study and practice of M&A?
Acquisitions of divested assets in the US software industry: Seller distress, economic environment and acquirer returns
Olli Junna (Helsinki University of Technology)

Track: International Management
Cultural Differences in Offshoring: Turning the Threat of Diversity around
Carine Peeters (Université Libre de Bruxelles), Patricia Garcia-Priéto (Université Libre de Bruxelles)

Track: Leadership
Managerial Capabilities and Paths to Growth as Determinants of High Growth SMEs
Jose Luisa Barbero (University Pablo de Olavide), Jose Carlos Castillas (University of Seville), Howard
Feldman (University of Portland

Round Table: Organising for employee creativity and innovation: Multidisciplinary perspectives,
theories and practices
The Measurement of Creativity: From Definitional Consensus to the Introduction of a New Heuristic Framework
Mark Batey (Manchester Business School)

Round Table: Vision and Reality: The Building of Post-Oil Arab Cities
The “Future” Cities of the Arabian Gulf: Realities and Aspirations
Nabil Sultan (Liverpool Hope Unviversity), Beverly Metcalfe (Liverpool Hope University), David Weir,
(Liverpool Hope University)

Round Table: The micro and macro aspects of migration and migrant workers
Staff Diversity and Newcomer Adjustment
Daniel Lund (Fudan University), Raymond Hibbins (Griffith University)
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News from Sweden (Hans Lundberg)
Stockholm School of Economics Celebrates 100 years
Word by the President
In 1909 pioneers in the Swedish business community established the Stockholm School of Economics as a response to rapid industrialization and a growing need for well educated businessmen and company managers. At that time the School enrolled 110 students.
One hundred years later the Stockholm School of Economics is one
of Europe’s leading business schools, offering a first-class, internationally competitive education in economics and business administration
to the 301 top students who make up our latest class.

Lars Bergman, President

In addition to our primary mission, to offer bachelor’s and master’s
degree programs, we carry out research in a wide range of disciplines. This research provides the foundation for our educational
model and guarantees that we can offer companies, other organizations and expertise relevant to contemporary social issues. The doctoral programs that grow out of our research also help to prepare
new generations of well-qualified teachers.

In 2009 SSE will turn 100, an occasion we plan to celebrate with lectures, conferences, a jubilee farce and
other festive events throughout our centennial year.

Lars Bergman, President

( For further information, please see http://www.hhs.se/100years/Pages/default.aspx )

**********************************************************************************************************
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News from Italy (Anna Comacchio)
32° CONVEGNO ANNUALE AIDEA - ACCADEMIA ITALIANA DI ECONOMIA AZIENDALE
“Le risorse immateriali nell'economia delle aziende”
24 - 25 SETTEMBRE 2009 – ANCONA - Italy
FACOLTÀ DI ECONOMIA “G. FUÀ” - TEATRO DELLE MUSE
Can we talk about intangible asset just in the middle of a global crisis which is leading to a revival of the “real
economy”? The answer to this question comes from Ancona, where on the occasion of the 32nd Annual
Meeting of the Accademia Italiana di Economia Aziendale (September, 24-25), some of the most renowned Italian and international scholars debated the role of intangible resources and intellectual capital, by sharing their
views with some successful entrepreneurs and managers. More than 700 scholars attended the conference
and 66 papers were presented. Among the foreign guests, the presence of Baruch Lev (Stern School of Business, New York University) was especially relevant.
During the workshop, whose title was Intangible resources in business economics studies, it was stressed once
again that the appropriate management of these items, strictly linked to the development of knowledge and
relationships, represent a critical lever in renewing the firm’s ability to compete in the global market.
AIDEA - ACCADEMIA ITALIANA DI ECONOMIA AZIENDALE
http://www.accademiaaidea.it/
**********************************************************************************************************
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Dear Colleagues,
On behalf of the EURAM annual conference organizing committee, I am pleased to announce the list of tracks
for the 10th Annual meeting of EURAM to be held in Rome, Italy, in May 2010.
We had a large response to the call for track proposals with 101 proposals received including a symposium.
All proposals were evaluated by the EURAM Scientific Committee, the Special Interest Group (SIG) leaders
and members of the respective SIGs.
A brief description of the selected tracks may be found on the conference website www.euram2010.org in
the next few days.
SIG: GENDER EQUALITY AND DIVERSITY IN MANAGEMENT
1. TRACK: Gender Equality and Diversity in Management
2. TRACK: Gender, Management and Changing Public Sectors
3. TRACK: Doing Gender in Entrepreneurial Forms and Industries
SIG: CORPORATE GOVERNANCE
4. TRACK: Corporate Governance
5. TRACK: Corporate Governance and National Institutions
6. TRACK: New drivers of banking management in a changing financial world: Enhancing the relationships between banks and their stakeholders
7. TRACK: Corporate Governance and the crisis of financialization
8. TRACK: Governance in public and non-profit organizations: systems, mechanisms and roles
9. TRACK: Structure of corporate ownership
10. TRACK: Back to the future in M&A studies: Time for rethinking and re-rooting?
11. TRACK: Downsizing, financialization and regulation
SIG: RESEARCH METHODS AND RESEARCH PRACTICE
12. TRACK: Research Methods and Research Practice
13. TRACK: Strategy Practice and Research: the role of qualitative and quantitative modelling
SIG: PUBLIC MANAGEMENT
14. TRACK: Public Management
15. TRACK Public organizations challenges: back to the theory?
16. TRACK: Back to the Future in Healthcare Organization and Management
17. TRACK: Culture as an agent of change
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SIG: SPORT AS A BUSINESS: INTERNATIONALISATION, PROFESSIONALISATION, COMMERCIALISATION”
18. TRACK: “Sport as a Business: internationalisation, professionalization, commercialisation”
SIG: PROJECT ORGANIZING
19. TRACK : Project Futures - in Research and Practice
SIG: INTERNATIONAL MANAGEMENT
20. TRACK: From Global to Worldy Leadership
21. TRACK: Expatriate management: new trends, new challenges and new prospects
22. TRACK: Leveraging the positive in multicultural teams
23. TRACK: International supply chain management: between algorithms and ethics
SIG: INNOVATION
24. TRACK: Innovation – Into The Future.
25. TRACK: ICT enabling Collaboration, Innovation and Knowledge Sharing: emerging “open” phenomena, organizational models and technological tools
26. TRACK: Innovation in Chinese Firms
27. TRACK: Organizing creativity for innovation: Multidisciplinary perspectives, theories, and practices
28. TRACK: Hybrid Value Creation & Service-Dominant Logic
1
2 SIG: BUSINESS & SOCIETY
29. TRACK: Re-Thinking the Role of The Firm in a Post-Crisis World
30. TRACK: Organization After Empire? State, Corporate and Popular Reactions and Resistances to
the Crises of Capitalism
31. TRACK: Events, Institutional Ordering and Organization Futures
32. TRACK: Tragedy of the Commons at Work
33. TRACK: Measuring and Communicating CSR and Sustainability: A Strategy Perspective
34. TRACK: Management and Organization of Sustainability in Production and Consumption Systems
35. TRACK: Socially Responsible Management: Beyond Organizational and Sector Boundaries
SIG: KNOWLEDGE MANAGEMENT
36. TRACK: Rethinking the Strategic Imperative of Organizational Learning Practices - Absorptive Capacity from a Process and Network Perspective
SIG: STRATEGIC MANAGEMENT
37. TRACK: Strategic management
GENERAL TRACKS
38. TRACK: The Future of Careers and Careers of the Future
39. TRACK: Entrepreneurial Marketing
40. TRACK: Relational capabilities to manage strategic alliances and networks
41. TRACK: Challenges for Managing Interorganizational Networks
14
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42. TRACK: Evolution, Darwinism and the Theory of the Firm
43. TRACK: Shareholder vs. stakeholder-orientation in accounting practices
44. TRACK: Dynamic Capabilities: Theoretical Approaches and Practical Applications
45. TRACK: Philosophy of Management
46. TRACK: Moving Ahead - Towards a Humanistic Turn in
47. TRACK: Philosophical thorns in the side of Leadership Studies
SYMPOSIA
1.
2.

Management in Tommorowland: Exploring the challenges & the seeds of sustainable management
Design as a Paradigm and as an Object of Management

The deadline for the submission of full papers is December 7th 2009.
Below is a set of guidelines and formatting instructions to help you prepare and submit your paper.
Please read them carefully prior to submitting
Each paper can only be submitted to ONE track.
Submitted papers must NOT have been previously presented, published, accepted for publication, and if
under review, must NOT appear in print before EURAM 2010 Conference.
To facilitate the blind review process, remove ALL authors identifying information, including
acknowledgements, from the text.
(Any submissions with author information will be automatically DELETED).
The entire paper (title page, abstract, main text, figures, tables, references, etc.) must be in ONE document created in PDF format.
The maximum length of the paper is 40 pages (including ALL tables, appendices and references). The paper
format should follow the European Management Review Style Guide.
Use Times New Roman 12-pitch font, double spaced, and 1-inch (2.5 cm) margin all around.
Number all of the pages of the paper.
NO changes in the paper title, abstract, authorship, and actual paper can
occur AFTER the submission deadline.
Check that the PDF File of your paper prints correctly (i.e. all imported figures and tables are there), and ensure that the file is virus-free.
Submissions will be done on-line on the EURAM 2010 Website
(http://www.euram2010.org). The link will be announced on
September 7st 2009.
All the best,
Luca Gnan
2010 Conference Chair,
Euram2010@uniroma2.it

Luca Gnan
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EURAM 2010 Doctoral Colloquium
May 18-19 May, 2010
University of Tor Vergata - Rome
Are you are a second or higher year doctoral student?
Would you like to become part of a highly motivated community of young researchers?
Do you want to engage with doctoral students from different parts of Europe?
Do you want to become the winner of the “EURAM 2010 Doctoral Colloquium Best Paper Award”?
Are you are ready to try something different?
Then we would like to invite you to participate in the EURAM 2010 doctoral colloquium!
Explore
Learn from leading management scholars! AND Learn from those, who have just finished...and survived their PhD!
In the first part of the colloquium experienced management scholars will share their experience in doing research and being a researcher. Learning from those scholars and asking them all the questions you’ve always
wanted to ask management scholars is a great opportunity to become part of the management research community. Also, we are pleased to announce, that this year for the first time, we will invite participants of the
2008 and 2009 doctoral colloquiums, who have just finished their PhD, to share their experience with you.
Don’t miss this great opportunity to learn how to survive a PhD and get insights regarding strategies that
helped your peers.
Experience
Learn from each other!
In the second part of the colloquium you will discuss your papers in small groups – each supervised by a senior researcher. The aim is not to give a “traditional” paper presentation but to briefly outline your research
and then seek advice and feedback for the particular questions you have. We will circulate the papers in advance so that you and the senior researchers can familiarise yourselves with the work of the others members
of your team. Our scientific committee will decide about who will become the winner of the “EURAM 2010
Doctoral Colloquium Best Paper Award”.
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Engage
Identify future trends of management research!
In the third part of the colloquium, we invite you to take part in identifying future trends of management research: If you would be the editor of a key journal in your field, which special issues could you think of?
Where would you put the focus on – why? What are the innovative ideas that will mark the forthcoming volumes? Discuss your ideas with editors of leading academic journals.
Submission Procedure & Important Dates
Please upload the following documents at www.euram2010.org by January 11th, 2010:
Note: The application will be opened as off 7 September 2009.
Your CV
A short letter of motivation,
A letter of recommendation by your PhD supervisor
EITHER an abstract (500 words) of your dissertation marked as “ABSTRACT” OR a full paper/
dissertation proposal (max. 15 pages), marked as “PAPER” or “PROPOSAL OF DOCTORAL DISSERTATION”.
Please note that only full papers/dissertation proposals can be considered for the Doctoral Colloquium Award 2010.
A signed statement stating, that “in the case of acceptance for the doctoral colloquium I have the necessary funding and will definitely participate in the doctoral colloquium”.
You will be notified about the decision of the doctoral colloquium committee by February 12th, 2010.
If you have any problems or questions uploading your documents, please contact Luisa Jaffé from the EIASM
office.
Specific information regarding submission of FULL PAPER/DISSERTATION PROPOSAL:
1) Please submit a paper/proposal of doctoral dissertation that is no longer than 10-15 pages (double spaced;
excluding references, tables and figures)
2) Even if you submit a paper dealing with a specific aspect of your doctoral dissertation or a proposal of
your doctoral dissertation, the following elements need to be covered:
Abstract
Introduction
Theoretical Framework
Method
Findings (if proposal of doctoral dissertation pls. present expected findings if you already have some OR
leave this section out and focus on the theoretical framework)
Discussion & Conclusion
References
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Fees
Participation fees for the Doctoral Colloquium (DC) only: To be announced (approx. 100 €)
Reduced participation fees for DC & full Conference: To be announced (approx. 350 €)
Chairs
Prof. Dr. Kathrin M. Möslein, University Erlangen-Nuremberg (Chair of Information System I) & CLIC
(Centre for Leading Innovation & Cooperation), HHL- Leipzig Graduate School of Management
Dr. Anne-Katrin Neyer, University Erlangen-Nuremberg (Chair of Information System I) & CLIC (Centre
for Leading Innovation & Cooperation), HHL- Leipzig Graduate School of Management
Contact
Luisa Jaffé, EURAM, luisa.jaffe@eiasm.be
Hosted by

**********************************************************************************************************
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European Management Review
EURAM members receive the four yearly issues of the European Management
Review, the official journal of EURAM. This Europe-based premier research journal
is dedicated to advancing the understanding of management in organisations through
investigation and theoretical analysis.
The new editors are Alfonso Gambardella and Maurizio Zollo, pictured below.

If you enjoy reading European Management Review, why not take a
moment to recommend the journal to your librarian, or a colleague?
If you or your students will need to refer to the articles European Management Review , you are submitting a paper- or thinking about submitting one- you are already a contributor or you feel that the journal will
benefit your library’s collection, please visit the journal’s homepage to make your recommendation.
Just go to www.palgrave-journals.com/emr and click on the link on the right-hand side of the page reading ‘Recommend this publication to your library.’
You can also use the European Management Review website to:
Read recommended sample content, specially chosen by the editors: The European Management
Review site has a link to no less than 13 top selected EMR papers
Sign up to email Table of Contents alerts and RSS feeds: Get the latest information about the journal’s content and news about relevant publications and conferences
Submit your papers: Find out more about Calls for Papers and instructions for authors interested in submitting papers to European Management Review
Find out about new additions to the journal: We are pleased to announce a new Section of EMR –
called Questions & Propositions which will begin with issue 6.3, to be published in September of this year.
Find out more about it on the website: www.palgrave-journals.com/emr
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Joint EFMD-EURAM Programme on Creating Research Leadership in Europe
It is important for business schools to contribute to the creation of knowledge. However, each institution is
faced with challenges to develop an appropriate research strategy and to implement that strategy. In order
to strengthen their members’ capability to develop high quality research, EFMD and EURAM have joined
efforts to offer this professional development programme.
AIMS
 To prepare individuals in European business and management schools to step into significant research
management roles through exposure to a wide range of strategic and operational concerns. Particular emphasis will be placed on preparing individuals for the role of “Research Director”.
 To help build a community of research leaders in European business and management schools.
WHO SHOULD ATTEND?
Recently appointed Research Directors or those who aspire to hold the position of Research Director
DRAFT PROGRAMME OUTLINE:
Research Context and Strategy
1. Research Identity (approaches to research in European Business and Management; types of school on
the European stage; the future of business schools in Europe; impact on research strategy; research
quality problematised)
2. Differing Contexts (research in the ancient, old and new; international influences; small and large
schools; experienced and mature organisations and new starters)
3. Environmental Influences (national public and private funders; the European Union; international doctoral standards <PhD and DBA>; policy influences through research assessment, role of pan European
Institutes-EFMD, EGOS, EURAM, EIASM)
Operational Performance
1. Performance and Faculty (faculty development and talent management; performance measurement
and management; dealing with difficult issues in assessing performance; role/relationship between
Dean and Research Director; managing toward exceptional performance)
2. Shaping and Organising (developing requisite research structures; shaping for academic excellence and
managerial relevance; organising doctoral programmes; research artefacts and culture; managing inter20

-national, inter-institutional and large projects).
3. How will I make a Difference? – leading research in my school (Creating a personal synthesis; defining
a place to start; “eating the elephant a spoonful at the time”; measuring progress; personal survival
and support structures; contributing to the “big picture” of where we are headed in business and
management research)
THREE MODULES
 5-6 November 2009
 10-11 December 2009
 11-12 February 2010
REGISTRATION FEES
 3000 euros EFMD & EURAM Members
 3500 euros non-members
All modules will be held at the EFMD premises in Brussels, Belgium. To register, please visit www.euramonline.org
The registration fee covers all three modules. It is not possible to register for a single module. Moreover,
attendance at all three modules is mandatory. For more information, please contact either:
Luisa Jaffe (luisa.jaffe@eiasm.be) (Administrative Coordinator, Euram) or
Robin Hartley (robin.hartley@efmd.org) (Manager, Network Services, European Foundation for Management Development).
**********************************************************************************************************
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EURAM is pleased to welcome the following new members who joined the Academy in September 2009:

Craig ARMSTRONG

University of Alabama

U.S.A.

Martina HUEMANN

WU Vienna

Austria

**********************************************************************************************************
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CALL FOR PAPERS, CONFERENCES, RESEARCH GRANTS, VACANCIES ETC

SPECIAL ISSUE – CALL FOR PAPERS
RE-THINKING THE FIRM IN A POST-CRISIS WORLD
The world has been hit by a multiplicity of global crises in the most recent years. In addition to the macroeconomic recession primed by the melt-down of large parts of the financial services industry in many advanced economies, we have witnessed (at least) two more, highly inter-related, global shocks directly caused
by firm behavior. The first one has to do with the environmental crisis, with macro-level effects, such as climate change, and micro-level ones, such as the worsening health conditions in highly polluted areas. The second, perhaps at the root cause of the other two, relates to the “moral crisis”, the loss of the sense of responsibility that comes with the exercise of the managerial function, let alone the leadership role, in business
firms.
The simultaneous failure of the business firm to achieve economic, environmental and social sustainability
hurts us not only as management scholars, but as teachers of the subject matter, as taxpayers, as investors, as
employees and as citizens (you choose the order of relevance). It also hurts to see the debate on the causes
and the remedies of the global crisis to be carried out on the media worldwide by social scientists in different
fields, especially by economists and political scientists. Not because of corporative ego (maybe a bit), but because it highlights the inability of our profession to have a(ny) voice in such a dramatic show of ineffective use
of the knowledge that we are responsible to develop, or (even worse) of our failure to produce and effectively communicate the knowledge that would be necessary to prevent these system shocks to occur.
We would thus like to call for contributions to a special issue of our journal that aims to influence the global
debate on foundational questions in our field, tackled in the light of the evidence brought by the economic,
environmental and moral crises that we have been witnessing. Contributions should tackle one or more of
the following questions:
What does the evidence of the economic, environmental and/or moral crises tell us about the fundamental tenets of the theory of the firm? What, if anything, needs to be re-assessed, in a normative
perspective, about how we think of the role of the firm in the broader socio-economic context?
 What does the evidence on the way managers and their stakeholders think about the role of the firm
in the broader socio-economic context tell us about the way firms should be organized, governed and
managed to align their behavior to external and internal expectations?
 What do the multiple crises tell us about the fundamental tenets about the strategic management of
firms? How does a novel understanding of the role of the firm in society influence the way we think
about the antecedents to the economic, environmental and social sustainability of its activities? About
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the management of fundamental strategic processes such as corporate growth, downsizing, outsourcing and the strategy-making process itself?
 What organizational or business models might be proposed, whether existing in the past or at present or drawn from scratch, as potential solutions to the problem of designing the firm for economic,
environmental and social sustainability?
 What do the multiple crises tell us about the role of the individual manager in a firm designed for
economic, environmental and social sustainability? What traits and behaviors are to be screened
for? How can they be effectively motivated by organizational processes and systems, and how
can they be effectively developed in the context of internal or external management development
programs?
The submission process for this special issue will be open on the EMR website, starting on November 1st and
until December 7th 2009. The authors of a selected list of papers, screened after the first round of reviews, will be invited to present their work at the 10th anniversary of the European Academy of Management
conference in Rome in May 2010.
For queries on the content of this call, please contact maurizio.zollo@unibocconi.it For any question
about submission procedures at EMR, please see the website http://www.pelgrave-journals.com/emr or
email Serena Giovannoni at emr@palgrave.com.
**********************************************************************************************************

24

Workshops, Conferences and Doctoral Seminars
To view the full calendar of EIASM Events: visit our website http://www.eiasm.org/index1.html
November 12-13, 2009, Brussels Belgium
Workshop on Cross Boarder M&A: Challenges & Opportunities in a Global Business Environment

November 23-24, 2009, Brussels, Belgium
6th Workshop on Corporate Governance

EDEN Programmes – Doctoral Seminars
To view the full calendar of EDEN Events: visit our website http://www.eiasm.org/index1.html

November 9-13, 2009, Brussels, Belgium
EDEN Doctoral Seminar on Non-Profit Organisation and Management

November 30-December 4, 2009, Brussels Belgium
EDEN Doctoral Seminar on Methods, Techniques and Theories in Entrepreneurship and Innovation

**********************************************************************************************************
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Special Issue:
Strategy as Discourse: Its Significance, Challenges and Future Directions
Submission Deadline 31 October 2009
Co-Editors:
Julia Balogun, Lancaster University Management School
Claus Jacobs, St Gallen University
Paula Jarzabkowski, Aston Business School
Saku Mantere & Eero Vaara, Hanken, Finland
Strategic management in organizations is to a significant extent discursive and rhetorical in nature. First, strategic management is a discipline – an institutional discourse – with a particular history. This discipline has developed its own social codes and knowledge that revolve around specific concepts (theories / models).
These concepts are discursive constructions that both enable and constrain organizational strategizing and
other action. The knowledge of these concepts has also become a symbol of professionalization and competence in organizations, with important implications for organizational power relations and subjectivity construction. Second, strategizing in organizations is based on discursive and rhetorical work. This involves specific vocabularies, rhetorical strategies, storytelling, and metaphors. Also, it is through and within discourses
that these two aspects of strategy practice – the macro and the micro – are interlinked. At the macro level,
the pervasive discourse of strategy and its status as a symbol of professionalization give it an institutionalized
presence. At the micro level, this discourse is enacted, reproduced and modified through the everyday practice of strategic actors. This interplay between macro and micro strategy discourses is not simply a theoretical abstraction but has consequential effects for how strategy work is done.
While the role of language in general, and of discourse and communication in particular, has been acknowledged in previous research in strategic management, this area remains theoretically underdeveloped and empirically under-explored. This special issue argues that it is time to take language seriously in strategy research. Its purpose, therefore, is to publish theoretically enriched and methodologically sound discourse
based studies of strategic management that advance the strategic management field as a whole and build
upon and extend alternative approaches such as the economic, behavioural and cognitive traditions.
In order to move forward there is a need to build on what we already know to develop a more comprehensive understanding of the true potential of language based studies of strategic activity and provide a solid
conceptual foundation for more cumulative knowledge generation in this domain. We invite studies which
examine language and its relevance in strategic management from a broad range of perspectives, such as various forms of frame and sensemaking analysis, content analysis, conversation analysis, rhetorical studies,
metaphor analysis, narrative analysis of various forms and critical discourse analysis. In order to be eligible
for the special issue, papers must address activity / processes / phenomena / practices that are strategic,
26

meaning that they are consequential for the strategic outcomes, directions, survival and competitive advantage of organizations, although those consequences could be emergent rather than part of an intended and
formally articulated strategy
We encourage articles which explore, but are not limited to, questions such as:


How do particular forms of speech and discourse shape the conduct and outcome of strategic conversations?

How are strategy texts authored, edited, translated, and consumed in organizations?
 How does the discourse of strategy construct organizations and individuals as competent strategic actors; and, what are the implications of the discourse of strategy for organizational and individual behavior?


How are actors able to draw upon and use the discourse of strategy as a resource?
 How do the discursive practices of strategy forge subjectivity in organizations? How do individuals in different parts of the organization use strategy language to advance their interests? How do the discursive
practices of actors enable or constrain participation in strategy work?


This special issue reaches out, and is open, to strategy scholars of any persuasion who see language, discourse and communication as central in their research, but also other scholars in organizing and management conducting research from language based perspectives on issues relevant to strategic management. We
are particularly interested in papers that develop discourse or language based perspectives that shift our understanding of topics that have traditionally been approached from, for example, cognitive or knowledgebased perspectives.
Papers should be submitted as e-mail attachments to Julia Balogun (papers should be sent for the attention
of Julia Balogun to f.riley@lancaster.ac.uk) by 31st October 2009
They should conform to the normal guidelines for submission to JMS – see www.blackwellpublishing.com/
jms. Any enquiries relating to this Special Issue can be directed to any of the editors
(j.balogun@lancaster.ac.uk; claus.jacobs@unisg.ch; p.a.jarzabkowski@aston.ac.uk; saku.mantere@hanken.fi;
eero.vaara@hanken.fi )
**********************************************************************************************************
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23rd AMZAM Conference
1-4 December 2009,
Sustainable Management and Marketing
Crown Promenade Hotel, Melbourne, Australia
hosted by Monash University

This year for the first time, the primary professional, Australian and New Zealand bodies for management
(ANZAM) and marketing (ANZMAC), (includes educators, researchers, students, scholars and practitioners),
combine their annual conferences into one event entitled ‘sustainable management and marketing'. The Keynote Speaker is Prof Tim Flannery, internationally acclaimed, writer, scientist, explorer and 2007 Australian
of the Year.
As an associated organisation, the ANZAM Secretariat has asked me to contact you, to see if details of the
ANZAM 2009 conference and weblink can be placed on your website in a relevant/related section, or if the
details below can be distributed to your members.
Conference Secretariat:
Promaco Conventions Pty Ltd
PO Box 890, Canning Bridge WA 6153
Ph: +61 8 9332 2900
Fax: +61 8 9332 2911
EMAIL: PROMACO@PROMACO.COM.AU
**********************************************************************************************************
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Revue Management International
“Location Strategies of Multinational Enterprises (MNEs):
Towards New Practices and Theories?”
Deadline for Submission: November 15, 2010
Invited Editors:
Ana Colovic, Groupe Esc Rouen
Anthony Goerzen, University of Victoria, and Visiting Scholar at Groupe ESC Rouen
Ulrike Mayrhofer, IAE de Lyon, Université Jean Moulin Lyon 3, and Groupe ESC Rouen
In a context of economic globalisation and growing regional integration, multinational enterprises (MNEs)
face an ongoing need to reshape their investment strategies and, more specifically, to optimize the choice
of location for their activities (Goerzen and Asmussen, 2007; Colovic and Mayrhofer, 2008). In fact, MNEs
currently conduct 28% of their R&D abroad, and scholars expect this trend to become more marked in the
coming years with these activities increasingly migrating to emerging economies (UNCTAD, 2005).
The process of MNE internationalization and the examination of their foreign location choice are some of
the central issues in International Business research (Dunning, 1998). The literature on MNEs and their location strategies has evolved considerably in recent years. The topic was developed first from an economic
perspective where researchers have attempted to explain the strategic decisions of MNEs, mainly focusing
on the reasons for internationalization and the determinants of market entry mode choices (e.g. Dunning’s
1988 eclectic paradigm). These models allow a better understanding of why companies choose to locate
activities in foreign markets and which options they have for entering new markets.
During the 1990s, a new approach emerged, called the New Economic Geography, concentrating on the
geographic dimension of location strategies (Krugman, 1991, 1995). This analysis emphasizes that economic
activities tend to agglomerate in certain regions and shows why some regions tend to attract certain activities (clusters). Several recent contributions also emphasize the importance of economic drivers (Cantwell
and Narula, 2003) such as market size (Sethi et al., 2003) and investment incentives (Loree and Guisinger,
1995).
A second research stream explains the location choice based on institutional and cultural factors (Flores
and Aguilera, 2007). This stream suggests that MNEs’ location strategies are influenced by the institutional
and the cultural environment (Kedia and Mukherji, 1999; Globerman and Shapiro, 2003). According to this
stream, MNEs prefer to locate foreign operations in host countries that are close or similar to their home
country because this will substantially minimize uncertainty and thus increase chances for success (Kostova,
1999; Xu and Shenkar, 2002). The literature on institutional and cultural effects includes legal, political and
cultural dimensions. For example, Dow and Karunaratna (2006) find that differences between the MNEs
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Related to this is the debate in the literature as to the ‘regional’ vs. ‘global’ character of MNEs’ operations.
Recently, Rugman (2005) analyzed the 500 largest multinational firms and concluded that the great majority
of these firms concentrate their activities in their home region - North America, Europe or Asia-Pacific.
The author argues that most companies are not global but rather regional or in some smaller proportion
bi-regional. This can be explained by the fact that distance still plays an important role, despite the globalisation of markets. In this perspective, the multidimensional character of the concept of distance (including
cultural, administrative, geographical, economic and technological aspects) that influences the international
expansion of activities (Ghemawat, 2001; Angué and Mayrhofer, 2008) should be taken into account. Flores
and Aguilera (2007) analyze location choices of the top 100 US MNEs in 1980 and 2000. Their findings suggest, first, that the extent of MNEs' activities around the globe is more extensive than assumed by regionalists' arguments and well beyond Ohmae's Triad, but still less widespread than claimed by the globalists - the
two main traditions within the globalization - regionalization debate.
Taken together, this brief overview of the literature on location strategies of multinational corporations
shows that the field needs further theoretical and empirical development to better understand the complexity of location choices. Therefore, we invite authors to submit articles on the following themes:
 Configuration/reconfiguration of the global value-chain of MNEs
 Comparison of location strategies of MNEs (countries of origin, industries, performance, etc.)
 Location strategies for specific functions: production, R&D, marketing, etc.
 Attractiveness of territories for MNE location (countries, regions, cities)
 Contribution of location strategies to the performance of MNEs
 Relationships between headquarters and foreign subsidiaries
 Changing roles of headquarters and foreign subsidiaries
Disaggregation and functional fragmentation of the value chain
The above is only a suggestive list - we would also encourage authors to explore issues of location strategies that extend beyond this list. Both theoretical and empirical papers are welcome. Papers should be submitted by e-mail to Management International (mi-cetai@hec.ca) no later than November 15, 2010
for publication in the special issue of fall 2011. The presentation of submitted papers must strictly follow
the style guide of Management International (http://revue.hec.ca/mi). Papers selected for possible publication will be evaluated through a peer review system on a double blind basis.
*********************************************************************************************************
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32nd Institute for Small Business & Entrepreneurship Conference
Celebrating Three decades of excellence in education, research and practice: at
the cutting edge of international entrepreneurship
3rd – 6th November 2009 – Liverpool, UK www.isbe.org.uk

ISBE is proud to announce its 2009 annual conference which will build on its leadership in entrepreneurship
and small business education, research and practice over three decades. We invite researchers, educators,
practitioners and those working in small business support and policy organisations to join us in exploring
the leading perspectives in entrepreneurship and consider how they can be applied in learning, business
management, enterprise and economic development support, policy and practice.
The annual conference is the premier UK national event for entrepreneurship, education, research & practice. This year ISBE will brings a fresh new approach to their conference by reviewing, revising and updating
current track themes to ensure they are of relevance and interest to the contemporary community of practitioners, policy makers and researchers. Platforming the importance of learning from real-life entrepreneurs, we will also, for the first time, be inviting ‘Teaching Cases’ for presentation and discussion.
The conference will embody the most successful aspects of previous conferences, including plenary sessions
with national and international experts from business, universities and policy support. A series of conference tracks will feature the best and latest research in such fields as enterprise education, business creation
& small business development, gender in enterprise, e-business and e-entrepreneurship, and social & community enterprise. In addition, ‘Creative Industries Entrepreneurship’ will appear as a dynamic new track in
the Liverpool conference.
For all enquiries about the conference please contact: Liz Carrington – Business Development and Events
Manager: Liz@isbe.org.uk or 0207 554 9940 or visit our website www.eventsforce.net/isbeconference2009
*********************************************************************************************************
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International Conference on
‘Best of Class: Balance of Theory and Practice in
Design Management’
Organized by
KIDP (Korea Institute of Design Promotion)
in Collaboration with
DMI (Design Management Institute)
Songdo Conventia Premier Ballroom
December 4, 2009, Incheon, Korea
KIDP, in collaboration with DMI, will hold an international conference on ‘Best of Class: Balance of Theory
and Practice in Design Management’, in Incheon. Keynote speakers in the conference include Dr. Thomas
Lockwood, President of Design Management Institute and Professor Rachel Cooper, Lancaster University
and Professor Kyung-won Chung, Korea Advanced Institute of Science and Technology.
This Conference will be a forum for the exchanges of ideas and best practices in design management among
academics and practitioners from across the world. Proceedings of the conference will help participants
better understand ways to manage the design management and innovation process in the global and digital
era.
We are now seeking submissions of a range of papers within the overarching theme of globalization of design and design management, including those focused on theory-building and empirical research as well as
case studies. Interested individuals from academia, businesses, government agencies, or other parties are all
invited to contribute to this conference. The program will comprise keynote presentations, panel discussions with key opinion-formers in the field, full paper presentations, and poster sessions of less developed
and work in progress papers.
Best papers of the conference, subject to meeting the necessary editorial standards, will be published in a
special issue of DMI academic journal.
Program Chair
Mr. Hyun-tae Kim
President & CEO, Korea Institute of Design Promotion
Dr. Thomas Lockwood
President, Design Management Institute
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Conference Scientific Committee Chairs:
Prof. Brigitte Borja de Mozota (email: Brigitte.borja@parsons-paris.com)
Director of Research
Parsons Paris School of Art & Design
Prof. Ken Nah (e-mail:knahidas@gmail.com)
Department of Design Management
International Design School for Advanced Studies (IDAS), Hongik University
Conference Secretariat
Mr. Taewan Kim (email:taewan@kidp.or.kr)
Head, International Affairs Team
Korea Institute of Design Promotion
Korea Design Center, 344-1, Yatap 1-dong, Bundang-gu, Seongnam-shi, Gyeonggi-do
Republic of Korea
Tel: 82 31 780 2151 Fax: 82 31 780 2154
Ms. Su-jin Park (email: sujinism@kidp.or.kr)
Assistant Manager, International Affairs Team
Korea Institute of Design Promotion
Tel: 82 31 780 2152 Fax: 82 31 780 2154
Ms. Hyun-jeong Lim (email: fev29@hotmail.com)
Communications Coordinator
Korea Institute of Design Promotion
Tel: 82 2 557 7615 Fax: 82 2 522 7614
Further Details:
Further details of the conference including registration, schedule, and hotel information are available on the
DMI Web site www.dmi.org, and KIDP Web site www.designkorea.or.kr
*********************************************************************************************************
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CEEMAN Executive Education Forum “Executive Education and Entrepreneurship
Development”
26-27 November, Trieste, Italy
The objective of the Forum is to promote discussion of how executive education can best support entrepreneurship development under the current circumstances, which include unprecedented challenges but
also new opportunities.
The event is intended for the following four target groups:
leaders of executive education at CEEMAN members and other business schools who are already involved or interested in executive education to support entrepreneurship development
 deans and directors of business schools which have or are willing to incorporate entrepreneurship development into their executive education portfolios
 entrepreneurship development centres at universities, scientific research institutes, venture capital firms, and local, regional and national governments which are interested in bringing innovations and technological advancement into the market place
 entrepreneurs and corporate leaders interested in managing entrepreneurial growth and/or introducing entrepreneurial spirit into well-established companies


The CEEMAN ExEd Forum will consist of a mix of presentations, discussions, information-sharing, case examples, and best practices. It will be guided by tailored questions, which will enable the participants to proactively shape the discussions, introduce their own topics, and create results together.
The expected outputs of the Forum are:
Identification of key challenges and opportunities related to executive education in support of
entrepreneurship development
 Mapping of best practices and innovative solutions
 Recommendations for business schools and other learning partners on how to most effectively
respond to entrepreneurship development needs
 Suggestions on how the CEEMAN ExEd platform could help to create synergies


Contact: Olga Veligurska, CEEMAN Coordinator/Head of Projects, olga.veligurska@iedc.si, Tel +386 4 57 92 505
More information on these and other events and activities: www.ceeman.org
*********************************************************************************************
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Special Issue of Journal of Management Spirituality and Religion
The Transcendent Organization: The Changing Role of Spirituality and Religion in the 21st
Century Workplace
Submission Deadline: December 30th, 2009
With the growing focus on workplace spirituality and religion, increasing scholarship has attempted to link
these areas to the workers and workplace. This has provided us with a growing literature on particular relationships between variables and outcomes, often at the micro-level. But at a more macro level, what is
the changing role that spirituality and religion plays, can play, or should play in the varied workplaces
around the world? The special issue is being called to provide a forum that will examine the changing role
that spirituality and religion play in organizational life. The changing role can be examined from a descriptive
or prescriptive vantage or from the perspective of futurist. What does the transcendent organization of the
future look like? Authors will focus on the ways that faith, spirituality, and religion related concerns can,
should or will change the functioning of 21st Century organizations. Themes for articles in the special issue
include (but are not limited to) the relationship of spirituality and religion to wellness in organizational life,
achievement of organizational goals, social responsibility and ethics, human resource-related issues
(recruitment, selection, retention), organizational culture, organizational reputation, and profitability.
The objective of the special issue will be to bring together an issue that:
Applies theory and research, particularly from demographic and values research, toward an understanding of how the 21st Century workplace will change,
 Provides empirical work how these changes are already occurring, and
 Advances a macro-level focus on the transformative nature of workplace spirituality and religion,


Short proposals (no more than 300 words) outlining the authors' plan for a paper should be sent to
Mathew Sheep if the paper is focused on empirical or theoretical contributions and to David Trott, if the
paper is focused on educational or practice issues. Successful proposals will be asked in January 2010 to
submit a full manuscript (25 double-spaced pages), to be received by August 1, 2009. All submissions will be
peer reviewed. For more information, please contact the Guest Editors at the e-mails listed below.

Mathew Sheep
Campus Box 5580
College of Business
Illinois State University
Normal, IL 61790-5580
Phone: (309) 438-3468
Email:msheep@ilstu.edu

David Trott, Ph.D.
St. Edward's University
New College
3001 South Congress Avenue
Austin, TX 78704
Phone: (512) 448-8736
E-mail: davidt@admin.stedwards.edu
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Call for Case Studies: International Journal of Wine Business Research
Special issue on
Enterprise diversity in the business of wine
Guest edited by: Dr Maureen Benson-Rea and Dr Nick Lewis, the Wine Business Research Group and
Wine Industry Research Institute, University of Auckland, New Zealand
To coincide with the 5th International Conference of the Academy of Wine Business Research in Auckland,
New Zealand from 8-10 February 2010, we seek case studies with a specific focus on wine business. Case
studies on wine business are developed and used in many areas of business learning, academic research and
social and public policy. The purpose of this Special Issue is to bring together the best case studies on wine
business topics in one volume. Cases are invited from academics and practitioners from any disciplinary
background with a focus on learning and insights into such topics as:


The diversity of regional and national wine industry settings



The diversity of business structures, business models and/or strategies



Innovative marketing and branding strategies



Business and consumer practices that comprise wine industries



Growth and innovation in wine business



Trade policy and institutional challenges



Global outlook for wine business



Technical and R&D related issues



New entrants to the industry



Social and cultural issues



Manufacturing and operational issues



ICT in the wine sector



Human factors



Business history

The submission and review process
This Special Issue seeks original case studies in any area of wine business, be it about a national or regional
industry or individual company/ies. Cases must be between 8-20 pages in length, and be in the form of a
teaching and learning case (preferred), historical narrative, or contemporary decision point. Submissions
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must be made using the ScholarOne Manuscript Central online system (http://
mc.manuscriptcentral.com/ijwbr). For more details, please consult the journal author guidelines at:
www.emeraldinsight.com/ijwbr.htm A separate title page must be uploaded containing the title, author(s), and contact information for the author(s).
All cases will be subjected to a double-blind review; hence authors should not identify themselves in the
body of the paper. If you have any questions please contact the guest editors at:
E-mail: AWBR10@auckland.ac.nz
*********************************************************************************************************

New Journal for 2010 - Journal of Family Business Strategy Edited by Joseph H. Astrachan, Cox Family
Enterprise Center, Kennesaw State University, the Journal of Family Business Strategy will publish a broad
range of topics relating to strategy in family business, including:
•
•
•
•
•
•
•
•
•
•

Achieving long-term survival and sustainability in family business;
Leveraging the resources and competitive capabilities of family businesses;
Managing the constraints of cost-of-equity decisions in family companies;
Fostering growth and international expansion of family businesses;
Designing processes and procedures for reliable operation of family businesses;
Developing human resource practices and policies in family business;
Evaluating the effects of family dynamics on business strategy and behavior;
Managing and governing family businesses in diverse cultural settings;
Assuring the continuity of multi-century family ownership;
Fostering family business in developing economies.

For more information and to submit a manuscript visit the journal website www.elsevier.com/locate/jfbs
*********************************************************************************************************
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Human Relations
Special Issue call for papers
Sensemaking, organising and storytelling
Guest editors: Ian Colville, Andrew D. Brown (University of Bath) and Annie Pye (University of Exeter)
Deadline for submission: 31 March 2010.
Sensemaking, organising and storytelling are three conceptual fields in organisation studies which are clearly
interrelated, yet these linkages remain open for development. The purpose of this Special Issue is to explore theoretically and exploit practically these inherent yet underdeveloped linkages between sensemaking, organising and storytelling to further their individual and joint understandings.
Although these three elements are, perhaps, most easily located in the Weickian tradition, each term has
an intellectual history that is distinct from this and as a result, each has attracted the attention of a range of
scholars across the social sciences. For example, storytelling as part of the narrative turn is a significant
movement in social psychology, sociology and the humanities, and in recent times, it has burgeoned in organisation and management studies. Despite the obvious links between storytelling and sensemaking, overlaps between them remain relatively unexplored, and this cross-over provides an opportunity for fecundity
and theory development from whichever side the sensemaking and storytelling link is approached.
‘Organising’ similarly provides the opportunity for rich and varied connections. For instance, viewed as a
grammar for reducing equivocality it immediately links to the concerns of those working within the linguistic turn in general, and more immediately to those scholars in the ‘practices field’ of communication studies.
There is, in short, broad scope to bring social theory and social practice together through further empirical
and theoretical research in this field.
As a bridge between sensemaking and storytelling, organising also invites contributions from process scholars who currently build on the dynamism of the adverbial nature of organising to reverse the ontological
priorities in reconstructing the way we understand social, organisational and cognitive change. In addition,
this opens a pathway to the strategy-as-practice movement for which the use of the gerund, via the three
‘ings’ of sensemaking, organising and storytelling, invites the practice approach to meet the process orientation. Together these three themes of sensemaking, organising and storytelling provide tremendous scope
for further developing our knowledge and understanding of action that lies at the heart of organisation (and
management) studies and has inspired this Special Issue.
To be considered for this Special Issue, submissions must fit with the Aim and Scope of Human Relations –
please see: http://www.tavinstitute.org/humanrelations/about_journal/aims.html.
While we do not intend to be prescriptive, papers may address such questions as:
How is sensemaking accomplished through storytelling and with what implications for processes of organising?
How do processes of communication inform aspects of organising such as decision making, strategising,
identity regulation, leadership and change?
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How can existing frameworks for analysing stories contribute to our understanding of communication
and organising?
How are storytelling, communication and organising suffused with power, and what are the implications
of these relations of power for organisational processes and outcomes?
If following is a defining aspect of leading, how is our understanding of leadership enhanced by distinguishing between sensemaking and sensegiving?
How will the rise of organising without and beyond organisation in society affect our views of organisation and social movement?
What new narratives will be created as a means of making sense of/ with current political and economic
equivocal ties?
What is the unfolding story of our times and how will a consideration of process and pragmatic philosophy help us catch it as it happens?
We welcome conceptual and empirical papers that make clear contributions to thinking about salient issues
that connect sensemaking, processes of organising and storytelling. Independent of the specific methods
that are employed, papers should place a strong emphasis on theory development. Submissions that have
the potential to invigorate current and stimulate future debates and research in these areas are particularly
welcome.
Contributors should note:
This call is open and competitive, and the submitted papers will be blind reviewed in the normal
way.
Submitted papers must be based on original material not under consideration by any other journal
or outlet.
For empirical papers based on data sets from which multiple papers have been generated, the
Guest Editors must be provided with copies of all other papers based on the same data.
The Guest Editors will select five papers to be included in the Special Issue; additional high quality
papers submitted in this process may be published in other issues of the journal.
This Special Issue is intended for publication in late 2011 or early 2012.
Papers to be considered for this Special Issue should be submitted online in accordance with our submission guidelines: http://www.tavinstitute.org/humanrelations/submit_paper.html.
Please indicate in your covering letter that the paper is intended for this Special Issue.
Please direct any questions about the submission process, or any administrative matter, to Claire Castle,
Managing Editor: humanrelationsjournal@tavinstitute.org.
The Guest Editors of this Special Issue are very happy to discuss initial ideas for papers with potential authors, and may be contacted directly:
Ian Colville
Annie Pye

i.d.colville@bath.ac.uk, Andrew D. Brown a.d.brown@bath.ac.uk
annie.pye@exeter.ac.uk
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1st congress of the INBAM Journals
1st June to 4th June 2010,Valencia, Spain
Deadline for submission: 31st December, 2009
The Congress of the International Network of Business and Management Journals (INBAM): “Creativity and
Innovation in an International Context,” will be held in Valencia in June, 2010. Eight editors of leading journals will participate in this 1st Congress. It is organized by the Editor Network INBAM and the Departments of Management from the Universitat de València (Estudi General) and the Universidad Politécnica de
Valencia.
The following editors-in-chief have confirmed their presence and participation: Robert Blackburn
(International Small Business Journal), David Audretsch (Small Business Economics), Theresa Welbourne
(Human Resource Management), Slawek Magala (Journal of Organizational Change Management), Gary Akehurst (Service Industries Journal), Adrian Ziderman (International Journal of Manpower), Rick D. Hackett
(Canadian Journal of Administrative Sciences), and Linda Canina (Cornell Hospitality Quarterly).
The overall theme of the Congress, “Creativity and Innovation in an International Context,” will be broken
down into subtopics, with a total of eight sessions, one for each journal resulting in sessions on innovation
and creativity in relation to small and medium-sized enterprises (for the ISBJ), entrepreneurship (for SBE),
human resource management (for HRM), organizational change (for the JOCM), services (for the SIJ), the
organization of work (for the IJM) or the Virtuous Organization (for the CJAS), hospitality and tourism (for
CHQ). In this way, the various areas can be adapted to the different streams of research and editorial policies of each journal and editor participating at the Congress.
The journal editor corresponding to each area will open the session with an outline of how to publish in
that journal. Authors will then go on to present the papers chosen for each session. One of the aims of
the Congress is to select papers that, depending on the specialty of the journal and the quality of the papers, will constitute special issues of each of the eight journals.
The selection and review of articles will be carried out, firstly, by the INBAM and the Congress Advisory
Committee; Those papers that do not reach the required standards of quality and rigour demanded by
these journals, in terms of theoretical framework and methodology, will not be accepted for presentation
at the Congress. Papers should be highly relevant, with a clear orientation to the overall theme of the Conference and/or the research focus favoured by the journals.
A maximum of 15 papers per session will then be selected for presentation at the Congress. A team of
three will be responsible for each of the subtopics (presented in the sessions or areas) and they will serve
as guest editors for the special issues.
Once the Congress has concluded, the guest editors for each session will decide which papers are to be
recommended for inclusion in the special issues of the corresponding publications. Depending on the quality
of submissions, up to half of the best papers will be published in the special issues of these SSCI journals.
This will make this and subsequent Congresses organized by the Editor Network of the International Net40

work of Business and Management Journals (INBAM) quite unique. The issues will be published the year
following after the Congress.
The Congress webpage is accessible at www.inbam.net
INBAM
Department of Management “JJ Renau Piqueras”, Universitat de València (Estudi General)
Department of Management, Universidad Politécnica de Valencia
*********************************************************************************************************

IACMR Dissertation Grant
Dear IACMR community, especially doctoral students:
This is a reminder that the deadline for submitting proposals for the IACMR Dissertation Grant is November 15, 2009. Please note that we have changed the grant title from “Indigenous Management Research in China” to “Context-Sensitive Management Research in China”. This is because we would like to
support research that borrows existing theories, with appropriate contextualization, to analyze Chinese
management phenomena, as well as develops context-specific theories to explain unique Chinese management phenomena (these are also referred to as indigenous theories, which reflect a local perspective). We
hope this will allow more students to be able to take advantage of this grant program to support their dissertation research. We hope faculty advisors will encourage their students to apply.
We have also increased the number of awards from five to ten. Please go to www.iacmr.org for details on
this Call for Proposals.
If you have any questions please do not hesitate to contact me.
I look forward to your proposals.
Prof. Marjorie Lyles
Chair, IACMR Research Committee
*********************************************************************************************************
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Workshop on Top Management Teams & Business Strategy Research: Responses and
Adaptability in Turbulent Times
Valencia (Spain) - March 22-23, 2010
Chair: Alejandro Escriba-Esteve. University of Valencia
Top managers are considered the most influential actors in the firms’ strategic behaviour. The current financial and economic crisis has increased the need for firms to respond and adapt to the environmental
challenges in order to deal with one of the most turbulent and hostile contexts of the last decades. But,
how do Top Managers shape their firms’ strategies to face this situation? Which type of top management
teams perform better within complex contexts? What factors explain the strategic adaptation capability of
top managers?
The objectives of this workshop are threefold: (1) to analyse the state of the art on Top Management
Teams’ & Strategy Research, paying special attention to the European perspective; (2) to devise the future
avenues for research on these topics; and (3) to generate opportunities for collaboration between TMT
researchers.
Three types of research are of interest for this workshop:
Conceptual and empirical research focusing on the special theme “Top Management Teams & firms’
strategies research: responses & adaptability in turbulent times”. Special attention is given to a) papers that adopt a European perspective; and b) studies that combine different theoretical perspectives to explain the antecedents and consequences of TMTs strategic behaviour.
 Literature reviews and state-of-the-art papers focusing in the Top Management Teams field, which
will encourage the debate about the knowledge already acquired and the main issues to address in
future research. Review papers may focus either on a) any key issue within the TMT field, b) the relevance of a specific theory to the analysis of antecedents or consequences of TMTs characteristics and
strategic behaviours, c) methodological problems and challenges for TMT & Strategy research
 Empirical papers focused on any issue specific to Top Management Teams, such as: TMT motivational
and cognitive bases; TMT dynamics and behaviour; Interactions and power relations between TMT
and other stakeholders; Executive compensation, turnover and succession; contextualization of upper
echelons; influence of institutional issues on TMT formation, composition and behaviour; among others.


Abstract submissions
The abstract should contain a cover page and the body of the proposal (one document)
The body of the proposal will be an abstract of 2-3 pages (cover page not included). Proposals will be single
spaced, font larger that 11 point font.
The abstract must clearly highlight the following issues:
Purpose/Topic of the research
Research method
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Theories used
Contribution of the research
The cover page must include:
The title of the proposal
Authors’ names, affiliations, address, telephone, fax and e-mail
Important deadlines:
Abstracts submission: November 30th, 2009
Decision about selected papers: December 21st, 2009
Full papers submission deadline: February 18th, 2010
Contact: tmt@uv.es
*********************************************************************************************************
Swedish Association for Business Administration (FEKIS) –
Annual Conference, November 11-12, 2009, Stockholm, Sweden
As part of the centennial year of Stockholm School of Economics, the annual conference for Swedish business administration scholars (FEKIS) is taking place November 11-12, 2009, at the Stockholm School of
Economics. Conference language is Swedish.
As Sweden in November might be a weather experience of a less preferred kind, it is a splendid opportunity to remain inside for intensive talks and walks with all the leading Swedish business scholars that are
gathered for two days.
For further information regarding the annual conference, please see http://www.hhs.se/se/100years/
CelebrationProgram/Pages/amneskonferens.aspx
For further information regarding FEKIS, please see http://www.fekis.se/
*********************************************************************************************************
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DIME conference - Organizing for Networked Innovation
Politecnico di Milano, Department of Management, Economics, and Industrial
Engineering
March 30-31, 2010
Submission Deadline: 1st December 2009
The notion that companies can improve their innovative performance by utilizing the knowledge residing in
networks has become prominent in innovation studies. In particular, the trend towards open innovation has
resulted in firms experimenting with new ways of interacting and networking with external organizations
and individuals. However, there is still limited knowledge concerning how firms can fruitfully exploit the
potential inherent in their networks. Two main gaps emerge in the literature on boundary-spanning relationships, dealing with how companies should: (i) manage external interactions in order to access relevant
knowledge; (ii) design their internal structures and managerial practices to properly absorb and leverage
this knowledge. Moreover, there is a need to attend to how our increased knowledge about how innovation networks work can be used by firms to benefit from informal, intra-organizational networks and communities. Innovation networks pose considerable challenges to scholars in economics, management and organization science as in such a framework, organizing innovation initiatives through traditional hierarchical
structure and mechanisms have limited, and probably, even detrimental effects.
The conference intends to be an opportunity for collecting and discussing theoretical and empirical contributions on organizing for networked innovation.
We welcome theoretical and empirical contributions related to the following themes of the conference.
THEME A. Theoretical and empirical foundations of networked innovation
THEME B. Designing firms for networked innovation
THEME C. Networked innovation and performance
THEME D. Small firms and networked innovations
Confirmed key note speakers for the conference are Georg von Krogh (ETH, Zurich and Pillar) and
Phanish Puranam (London Business School).
Paper submission
Participants who wish to present their research at the conference are invited to submit full paper (in PDF)
not exceeding 10.000 words (all included) to Cristina Rossi Lamastra (dime.dig@polimi.it). All submissions
will be peer reviewed and the conference organizing committee will select the papers considering their
novelty, academic quality and relation to the theme of the conference.
A special issue of Industry & Innovation will follow the conference, hosting a selection of the presented papers. Moreover, we are investigating the possibility of another special issue devoted to small businessrelated issues (theme D) to be hosted in a high-impact factor ISI Journal.
Registration
There is no conference fee, but registration is necessary. Participants will be asked to pay for their own
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travel and accommodation. Please, register by sending an email to Elena Belotti (elena.belotti@polimi.it)
and in copy to Daniela Cojocaru (daniela.cojocaru@mail.polimi.it) and Ognjenka Zrilic
(ognjenka.zrilic@mail.polimi.it). Elena Belotti (elena.belotti@polimi.it) can assist you in arranging your accommodation. For other organizational aspects you can contact Daniela Cojocaru
(daniela.cojocaru@mail.polimi.it) and Ognjenka Zrilic (ognjenka.zrilic@mail.polimi.it). PhD students’ accommodation and travel expenses will be founded by the DIME network (up to a maximum of 15 PhD students). PhD students who are interested in attending the conference without presenting a paper are invited
to send their CV, including a description of their research interests, to Cristina Rossi Lamastra
(dime.dig@polimi.it).
Website: www.dig.polimi.it/dimeconference
Important dates
Notice for paper acceptance: December 20th 2009
Conference registration: January 30th 2010
Final paper submission: January 30th 2010
The organizing committee
Massimo G. Colombo, Politecnico di Milano
Keld Laursen, Copenhagen Business School
Mats Magnusson, Chalmers University of Technology / IMIT
Lucia Piscitello, Politecnico di Milano
Toke Reichstein, Copenhagen Business School
Cristina Rossi Lamastra, Politecnico di Milano
*********************************************************************************************************

7th Workshop on Research Advances in Organizational Behavior and Human
Resources Management
May 18 to 20, 2010
University of Toulouse 1, IAE, CRM & GRACCO CNRS.
Guests : David Balkin (University of Colorado), Kathleen Bentein (UQAM), Jacqueline Coyle-Shapiro
(London School of Economics), Marylène Gagné (University of Concordia), Robert Liden (University of
Illinois at Chicago), Lynn Shore (Sans Diego State University), Christian Vandenberghe (HEC Montréal).
Topics: Work Motivation, Commitment at work, Job Satisfaction, Social Exchange Theory, Organizational
Justice, Diversity, LMX & TMX, Compensation management at work, new questions on OB-HRM researches, Employment relationship.
For more information visit http://gracco.univ-tlse1.fr
*********************************************************************************************************
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International Research Society for Public Management
XIVth Annual Conference
Berne, Switzerland
April 7–9, 2010
Deadline of Submission: 20th October 2009
Academics and practitioners from all over the world will present and discuss their new research findings on
the main topic of the conference, The Crisis – Challenges for Public Management.
The conference offers 32 so-called "Panel Tracks," which focus on specific topics in public management, as
well as "Open Track Sessions," which encompass thematically wider areas involving public management.
Attached please find the official conference flyer that includes all topics.
We will also have an exciting social program. The President of the Swiss Parliament has invited us to visit
the Parliament Building, and you will be provided a close-up look of the famous Matterhorn mountain near
Zermatt.
Please submit your abstract directly to irspm@kpm.unibe.ch. Also, please indicate the Panel Track at
which you wish to present your paper or that your paper should be presented and discussed at one of the
Open Tracks.
Authors will be notified of acceptance of their submissions by November 10, 2009.
Presenters will be required to provide their final papers to the conference organizer by March 1, 2010.
For further information and/or to register for the conference, please visit the official conference Website at
www.irspm2010.com, or contact us directly at irspm@kpm.unibe.ch.
Best Regards,
Prof. Dr. Reto Steiner
Head of the Local Organizing Committee
*********************************************************************************************************
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24th AIRAANZ Conference
Work in Progress: Crises, Choices and Continuity
3-5 February 2010
Trades Hall, Sydney, Australia
Submission Deadline: 2nd November 2009
Submission Deadline: 7th December 2009 (non-refereed papers)
The conference theme of invites, in the tradition of earlier AIRAANZ conferences, a diverse range of papers that explore contemporary industrial relations theory and practice, and historical trends and patterns.
For further information on themes and streams, on the conference venue, and on how to submit papers,
visit http://www.alloccasionsgroup.com/AIRAANZ2010
In addition to general papers the 2010 Conference will have the following special streams:
‘Good jobs, bad jobs: what and where are they, and what can make bad jobs better’
Stream organisers: Angie Knox, University of Sydney, AU; Barbara Pocock, University of South Australia,
AU; Chris Warhurst, University of Strathclyde, UK. Papers submitted to this stream will be considered
for a special edition of the Journal of Industrial Relations to be published in 2011.
Industrial relations and skill
Stream organisers: Ian Hampson, David Morgan and Anne Junor, University of New South Wales, AU. It
is intended that selected papers from this stream will be published in a special issue of The Economic and
Labour Relations Review in 2010.
For better or worse: Women’s Work at the high & low ends of the job spectrum
Stream organisers: Doris Ruth Eikhof, Stirling University, UK; Marian Baird, University of Sydney, AU;
Meg Smith, University of Western Sydney, AU.
Lessons from the past: How historical research aids our understanding of contemporary issues in industrial relations
Stream organisers: Nikola Balnave, University of Western Sydney, AU; Lucy Taksa, Macquarie University,
AU.
Unions and community: Strategies for revitalisation and social change
Stream organisers: Peter Fairbrother, RMIT University, AU; Amanda Tattersall, Unions NSW, AU.
Best wishes,
Alison Barnes (AIRAANZ Organising Committee)
University of Western Sydney Conference Organising Committee:
Nikola Balnave
Alison Barnes
George Lafferty
Michael Lyons
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Special Edition of the IJMR on Distributed Leadership
Guest Editors: Richard Thorpe, John Lawler and Jeff Gold
Submission Deadline: April 2010
This special edition aims to draw together research being conducted on the theme of Distributed Leadership. This emergent stream of interest within the leadership literature has hitherto been relatively neglected
within the management and business community. However this development is seen as an important one
given the challenges in society where expectations of leadership are increasing and where leadership can
have a significant social impact.
We are interested in receiving both ‘state of the art’ literature reviews and theoretically orientated papers
related to distributed leadership, particularly in those that;





Challenge the nature of leadership and help our understandings of the social and organisational
contexts within which leadership takes place
Offer insights into how organisational members exert influence, particularly in strategic ways
Provide accounts of new critical approaches to conceptualising the practice of leadership which
contribute to our understanding of both theory and practice
Provide reviews of leadership in relation to other social/organisational factors (e.g. culture,
change, crisis)

Address for correspondence:
Richard Thorpe,
Leeds University Business School,
Maurice Keyworth Building,
University of Leeds,
Leeds,
LS2 9JT
e-mail: r.thorpe@lubs.leeds.ac.uk

*********************************************************************************************************
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EXECUTIVE COMMITTEE MEMBERS
President Peter McKiernan, University of St Andrews, UK
Vice-Presidents Kathrin Moeslein, Erlangen-Nuernberg University, Germany
Arja Ropo, Tampere University, Finland
Henk Volberda, Erasmus University Rotterdam, Netherlands
EMR Editors Alfonso Gamberdalla & Maurizio Zollo, Bocconi University

NATIONAL REPRESENTATIVES
Australia
Austria
Belgium
Canada
Denmark
Finland
France
Germany
Ireland

Suzanne Young, La Trobe University
Regine Bendl, Vienna University
of Economics
Aimé Heene
Ghent University
Ron Ferguson
Concordia University
Anne-Marie Søderberg, Copenhagen Business School
Vesa Suutari, University of
Vaasa
Armand Hatchuel
Ecole des Mines de Paris
Anne-Katrien Neyer, University
of Erlangen-Nuernberg
James Quinn
Trinity College Dublin

Italy
Netherlands
Norway
Slovenia
Portugal
Spain
Sweden
Switzerland
UK
USA

ANNUAL CONFERENCE CHAIRS
2008 – Ljubljana
Milenko Gudic
2009 - Liverpool
Terry McNulty
2010 – Rome
Luca Gnan
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Anna Comacchio, University Ca'Foscari
Ad van Iterson, Maastricht
University
Fred Stronen
Oslo University College
Tomaz Cater
University of Ljubljana
Carlos Cabral-Cardoso
University of Minho
Alejandro Escriba-Esteve, University of Valencia
Hans Lundberg, Växjö University
Georg von Krogh
ETH Zurich
Catherine Cassell, Manchester Business School
Fariborz Damanpour, Rutgers Business School

PAST PRESIDENT
2001 – 2006

Joan Ricart, IESE, Spain

Newsletter Editor
To be announced

EURAM c/o EIASM
31 place de Brouckère, B-1000 Bruxelles
Luisa Jaffé – Administrative Coordinator,
luisa.jaffe@eiasm.be
www.euram-online.org

Newsletter Editorial Assistant
Swapnesh Masrani, sm73@st-andrews.ac.uk
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