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LETTER FROM THE PRESIDENT
Dear Colleagues,

I

trust all is well with you.

Our largest conference is upon us
and we will reach a record membership level of over 1200 academics in
Rome. Our grateful thanks go to Luca
Gnan, Luisa Jaffe and all who have
worked ceaselessly, for many months
to bring this phenomenon about.
Consequently, all of EURAM’s resources have been occupied with conference organisation and other activities have taken a back seat. However,
two issues have been ticking over strategically. First, our joint Research
Leadership programme with EFMD has
generated a demand for an
‘Association of European Research Directors’, co-sponsored by the two organisations. This gathering will bring
together senior scholars who have a
responsibility for research in their domains. It will allow the sharing and
solving of problem and the potential to
develop strong networks for raising
research funds. We have booked a
meeting time and room at the conference in Rome; please come along if you
are keen to be involved in this new
venture. Second, our early career consortium is booming in the e-world of
twitter. These keen young scholars will
meet in Rome to harness their energies and ideas. Creativity is their password and the output from their inaugural meeting in Nuremburg in January
has become EURAM policy already.

Again, if you want to be part of this inspirational future, please turn up at the
Rome meeting with your I-phone in hand.
This is the last Newsletter conversation
of my Presidency. So I want to use the
space to thank those who have helped
me along the way. That includes previous
President, Joan Ricart and the many talented vice Presidents with whom I have
worked. They have given me life -long
friendships, valuable advice and many long
hours of constructive debate. In addition,
high quality administrative support has
been supplied consistently by Gerry Van
Dyck, Nicole Coopman and Luisa Jaffe
at EIASM in Brussels. Long hours of conversation over coffee and chocolate have
enabled EURAM to thrive in efficiency
and effectiveness. Swapnesh Masrani has
worked away quietly in the background
and kept these Newsletters bouncing
into your in – box each month while persuading me regularly to put ‘pen to paper’ and write my column on time. I pass
my congratulations and best wishes to
Morten Huse in his coming Presidency
and stand by to help him achieve his goals
in any way that I am able. Finally, a toast
to all EURAM members; they have made
my challenge less daunting than it could
have been, with their constructive commentary and action orientation.
My sincere thanks to all,
With every good wish for the future,
Peter
University of St Andrews, Scotland, UK
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N

ew research project
launched.
Graduate
School of Management,
St. Petersburg State University, is
pleased to announce the launch
“Russian Multinationals on Global
Markets: challenges and perspectives”, that is developed in cooperation with HEC Paris and the Russian Managers’ Association. The
project is performed by the recently established Research Centre
for Global Strategy and Innovation,
led by Tatiana E. Andreeva and
Olivier Bertrand. In recent years,
there has been a rapid growth in
outward foreign direct investment
from emerging markets - and especially from Russia - directed towards advanced and less developed
market economies. MNEs from
emerging countries have thus
drawn increasing attention from
popular media and policy makers.
This process has become the subject of controversial discussions
among scholars as well as posed
important strategic and organizational dilemmas for managers and
owners of internationalizing companies. However, there is very little
empirical research on internationalization patterns of Russian enterprises, challenges they face and solutions they choose. This project
aims to address this gap using both
qualitative and quantitative research methods. Outcomes of the
project will contribute to the international business and strategy field.

They will also have managerial and
policy implications by identifying
best practices and disseminating
this knowledge in business community and among policy makers.
*********************************
ew report on Chinese
and UK high-tech
firms’
international
collaboration on innovation. A
new report on “UK and Chinese
High-Tech Firms: International
Collaboration on Innovation” has
been published. The report is the
first one of the Research Brief series, disseminating the findings of
the research project titled
“Entrepreneurial Capacity to Exploit
Opportunities, New Product Development and Firm Performance: A Comparative Study of UK and Chinese
High-Tech Firms”. The project is
led by Dr. Catherine Wang at
Royal Holloway University of London, and commissioned by the
UK’s prestigious Economic and
Social Research Council. The report is available on the website
http://www.rhul.ac.uk/
Management/Research/Chinesefirms/research-findings.html

N

*********************************
ew book published.
Organizational Immunity
to Corruption: Building
Theoretical and Research Foundations Edited by Agata Stachowicz
-Stanusch. Addressing a wide

N
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range of topics about corruption
in 33 chapters across 3 levels of
analysis (understanding corruption, ways to increase organizational immunity to it and best
practices / cases how to fight
against corruption), this book
brings together 48 leading scholars from five continents. That
makes it possible to look on corruption from a multilevel and
multicultural perspective. The
book will be published by Information Age Publishing, USA and
a v a i l a b l e
on
May
15th
2010
(www.infoagepub.com). ISBN 978
-1-61735-050-4
*********************************
op prize winner. The
French Chamber of Commerce and Industry has
awarded the “Top Case-Study Prize
in Marketing” to Sylvie Hertrich
(EM Strasbourg Business School,
University of Strasbourg) and Ulrike Mayrhofer (IAE Lyon, University Lyon 3 and Rouen Business School) and the “Top Author
Prize” to Ulrike Mayrhofer. These
two prestigious awards are given
to authors whose case studies
are used by an important number
of Business Schools and Universities. The case-studies have been
published at the Centrale de Cas et
de Médias Pédagogiques, CCMP,
see http://www.ccmp.fr). The
“Top Case-Study Prize in
Marketing” was given for the

T
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case study «Peugeot: le lancement
du modèle 308 CC» (also available
in English: “Peugeot: The Launch of
the 308 CC Model”, written by Sylvie Hertrich and Ulrike Mayrhofer).
The “Top Author Prize” was
given for the case studies “Peugeot:
le lancement du modèle 308 CC”,
“AGF-Allianz: une nouvelle offre
d’assurance automobile” (also available in English: “AGF-Allianz: A
New Car Insurance Offer”, written
by Ulrike Mayrhofer and Claire
Roederer, EM Strasbourg Business
School, University of Strasbourg)
and “Hilton: The 4-Star Hotel Market” (written by Sylvie Hertrich,
Ulrike Mayrhofer and Rob Davidson, University of Westminster).
The distinguished case-studies have
been developed in close collaboration with the concerned companies. Sylvie Hertrich and Ulrike
Mayrhofer have recently published
a book entitled “Cas en Marketing” (Editions Management & Société, 2008) which covers 12 casestudies written by experienced
scholars and marketing specialists.
**********************************
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NEW EURAM MEMBERS

EURAM is pleased to welcome the following new members who joined the Academy in March 2010:

Prof.

Antonio CORVINO

FOGGIA UNIVERSITY

Mr.

Todd GENTZEL

Mrs.

Gaye KARACAY-AYDIN

BOGAZICI UNIVERSITY

Mr.

Matteo PEDRINI

UNIVERSITA CATTOLICA DEL SACRO CUORE

Mr.

Bertrand QUENTIER

UNIVERSITE PARIS XI

Mr.

Bertrand SERGOT

UNIVERSITÉ PARIS SUD
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A

s Conference Chair of the EURAM 2010 annual conference, I very much look forward to welcoming
you in Rome. Let me share a few facts and figures with you:

Close to 1200 registered delegates; Close to 900 papers will be presented in 221 sessions after having gone
through a double-blind review process;
Over 25 special events are scheduled. In particular, in EURAM2010 Conference two types of events have
been identified. As usual, Symposia and “Meet the editor” sessions will carry on but also, since this year,
the Special interest Groups (SIGs) are working. At this moment we have 12 SIGs, representing the broad areas in Management. They are organizing, for the Conference, planarians and symposia on narrow issues. Two
of them will start with Pre-conference Activities on May, 19th morning.
Our keynote speakers are outstanding scholars such as Prof. Luca Zan (University of Bologna ), Prof. Lars
Engwall (Uppsala University), Prof. Kent Deng (London School of Economics), Prof. Bruno Cassiman
(IESE), Prof. Alfonso Gambardella (Bocconi Unversity), Prof. Peter Mckiernan (University of St. Andrews), Prof. Robin Wensley (WBS).
With all of the above, you can be assured that the conference will be an intellectually stimulating event!
To prepare your trip and presentation, please take a look at our FAQ available on the homepage of our website www.euram2010.org.
Finally, the EURAM Conference has always been a friendly event: so, don’t forget the Gala Dinner! You can
book it even if you have already registered. It will take place in a wonderful atmosphere, just 200 meters
away from the Basilica of St. Peter and one of the most renowned symbols of ancient Rome, Castel Sant'Angelo.
Provisional
conference
programme
is
now
on
www.euram2010.org

I look forward to seeing you next month in Rome!
Luca Gnan
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EURAM 2010 Doctoral Colloquium
May 18-19 May, 2010
University of Tor Vergata - Rome

I

n the first part of the colloquium experienced management scholars will share their experience in doing
research and being a researcher. Learning from those scholars and asking them all the questions you’ve
always wanted to ask management scholars is a great opportunity to become part of the management
research community. Also, we are pleased to announce, that this year for the first time, we will invite participants of the 2008 and 2009 doctoral colloquiums, who have just finished their PhD, to share their experience
with you. Don’t miss this great opportunity to learn how to survive a PhD and get insights regarding strategies that helped your peers.
Explore
Learn from leading management scholars! AND Learn from those, who have just finished...and survived their PhD!
Are you are a second or higher year doctoral student?
Would you like to become part of a highly motivated community of young researchers?
Do you want to engage with doctoral students from different parts of Europe?
Do you want to become the winner of the “EURAM 2010 Doctoral Colloquium Best Paper Award”?
Are you are ready to try something different?
Then we would like to invite you to participate in the EURAM 2010 doctoral colloquium!
Experience
Learn from each other!
In the second part of the colloquium you will discuss your papers in small groups – each supervised by a senior researcher. The aim is not to give a “traditional” paper presentation but to briefly outline your research
and then seek advice and feedback for the particular questions you have. We will circulate the papers in advance so that you and the senior researchers can familiarise yourselves with the work of the others members
of your team. Our scientific committee will decide about who will become the winner of the “EURAM 2010
Doctoral Colloquium Best Paper Award”.
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Engage
Identify future trends of management research!
In the third part of the colloquium, we invite you to take part in identifying future trends of management research: If you would be the editor of a key journal in your field, which special issues could you think of?
Where would you put the focus on – why? What are the innovative ideas that will mark the forthcoming volumes? Discuss your ideas with editors of leading academic journals.
Submission Procedure & Important Dates
The submission is now closed.
Fees
Participation fees for the Doctoral Colloquium (DC) only:
140 Euro
Reduced participation fees for DC & full Conference:
430 Euro
For more information about fees, please go to: http://www.euram2010.org/r/asp/bs_editItem.asp
Applicants who are accepted in the Doctoral Colloquium will be eligible to the Doctoral Students' conference rate and to a special rate for the gala dinner.
Chairs
Prof. Dr. Kathrin M. Möslein, University Erlangen-Nuremberg (Chair of Information System I) & CLIC (Centre
for Leading Innovation & Cooperation), HHL- Leipzig Graduate School of Management
Dr. Hagen Habicht, CLIC (Centre for Leading Innovation & Cooperation), HHL- Leipzig Graduate School of
Management
Contact
Luisa Jaffé, EURAM, luisa.jaffe@eiasm.be
Hosted by

**********************************************************************************************************
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CALL FOR PAPERS, CONFERENCES, RESEARCH GRANTS, VACANCIES ETC

W

elcome to news about your Academy journal. In Volume 6, Issue 4, the journal carried a special
issue on Strategic Dynamics in Industry Architectures: The Challenges of Knowledge Integration, guest edited by Stefano Brusoni, Michael G Jacobides and Andrea Prencipe. Please take a
moment to view two key papers from this issue.
Industry Architecture as a Determinant of Successful Platform Strategies: A Case Study of The I-Mode Mobile
Internet Service by Richard Tee and Annabelle Garwer
Building Architectural Advantage in the US Motion Picture Industry: Lew Wasserman and The Music Corporation of America by Fabrizio Ferraro and Kerem Gurses
Also, Stay posted for the forthcoming issue 7.1 which includes articles by Peter Klein, Jo Mahoney, Anita
McGahan, and Christos Pitelis on Public Entrepreneurship; Anne Parmigiani and Will Mitchell on the
Hollow Corporation; and Sabina Nielsen and Morten Huse on Women’s Contribution to Board Decisionmaking.
EURAM members can access this entire issue, as well as the full archive for the EMR through the EURAM
website.
2010 and 2011 herald two further special issues:
Re-thinking the Firm in a Post Crisis World, (Special Issue Editors: Edward Freeman and Maurio
Zollo) www.palgrave-journals.com/emr
And
Designing Internal Organization for External Knowledge Sourcing, (Special Issue Editors: Massimo G. Colombo, Larissa Rabbiosi and Toke Reichstein; Submission deadline: 30 June 2010);
http://www.palgrave-journals.com/emr/special_issue_emr_2011.pdf
*It couldn't be easier to submit a paper*
EMR has now adopted the ScholarOne Manuscripts submission and peer review system. To submit a paper
to the journal, simply go to http://mc.manuscriptcentral.com/emr and follow the Log In instructions Please
note that submissions which were made before 9th December, 2009, continue to be processed through
our previous submission system at http://emr.msubmit.net.
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*Recommend EMR to your librarian*

P

lease help us to get EMR into more libraries worldwide, and recommend the journal to your librarian.
Your endorsement is vital. http://www.palgrave-journals.com/emr/collect.pdf
* A NEW SECTION FOR EMR - 'Q UES TION S AND P ROPOSITION S*

Q&P publishes short pieces, of about one page, clearly divided into three sections:




a research question;
a focal proposition that the authors believe answers the question;
one or two paragraphs of summary logic for the proposition.

Authors may add a fourth section explaining how they would test the proposition.
The goal of Q&P is to provide a platform to discuss ideas that have reached more than ‘bubble stage’ but are
not yet fully fledged. We will consider publications of comments and suggestions on published Q&P ideas in
later Issues of the Review to further enhance the spirit of a discussion forum.
Submissions to Q&P enable the authors to receive early stage reviewers’ reactions to assess whether their
ideas are worth pursuing further or how to modifiy them. This is why we encourage in particular submissions
from PhD students and young scholars. We plan to involve leading scholars to review the submissions.
**********************************************************************************************************
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Workshops, Conferences and Doctoral Seminars
CALENDAR OF ACTIVITIES

2010

May 26-27
June 3-4
June 6-8
June 17-19
June 21-22
June 24-25
September 6-10
September 1314
September 2324
September 30 –
October 1

2nd Workshop on Architecture and Social Architecture
Brussels, Belgium
Submission Deadline: Closed
1st Interdisciplinary Market Studies Workshop
Stockholm, Sweden
Submission Deadline: Closed
6th Workshop on Family Firms Management
Barcelona, Spain- Submission Deadline: February 10, 2010
Submission Deadline: Closed
4th Workshop on Coopetition Strategy
Montpellier, France
Submission Deadline: Closed
7th Workshop on Corporate Governance
Brussels, Belgium
Submission Deadline: Closed
Workshop on Business Diplomacy
Brussels, Belgium
Submission Deadline: Closed
20th European Doctoral Summer School on Technology Management
Pisa, Italy
3rd Workshop on Asian Management and Entrepreneurship
Brussels, Belgium
Submission Deadline: 1 June 2010
5th Workshop on Organisational Change and Development
Vienna, Austria
Submission Deadline: 4 May 2010
6th Interdisciplinary Workshop on Intangibles, Intellectural Capital and Financial Information
Catania, Italy
Submission Deadline: 12 July 2010
For more details about the EIASM events
go to www.eiasm.org
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CALENDAR OF ACTIVITIES
EDEN Doctoral Seminars
June 28 – July 2
August 16-20

September 27 –
October 2

Special EDEN Doctoral Seminar on Doctoral Dissertation Writing
Vilnius, Lithuania
Application Deadline: 11 May 2010
EDEN Doctoral Seminar on Perspectives on Projects: Teaching, Learning and Complexity
Lille, France
Application Deadline: 25 July 2010
EDEN Doctoral Seminar on Visualising, Measuring and Managing Intangibles
Catania, Italy
Application Deadline 27 July 2010
For more details about the EDEN Programmes,
go to www.eiasm.org

*******************************************************************************************************
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Access All Areas:
Free Online Access to Palgrave Macmillan Journals in May

P

algrave Macmillan, publishers of European Management Review in association with EURAM, are
pleased to announce that our annual Access All Areas 2010 will run from 1st to 31st May 2010.

Access All Areas will provide free, unrestricted online access to Palgrave Macmillan’s complete journals
portfolio. We publish high quality, scholarly journals across the core disciplines of the humanities, the social
sciences and business and management. You will have access to over 70 journals including European Management Review (www.palgrave-journals.com/emr/)
Free access to the PM Journals content will be via the usual Journals website at:
www.palgrave-journals.com.
From 30th April 2010 further information can be found at www.palgrave-journals.com/accessallareas/
Please feel free to tell your colleagues and students about this free online offer and encourage them to explore the content available.
We hope you enjoy accessing all areas of www.palgrave-journals.com. If you have any queries about the
Access All Areas promotion, please contact the Palgrave Macmillan Marketing Team at:
librarians@palgrave.com.
*********************************************************************************************************
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Revue Management International
“Location Strategies of Multinational Enterprises (MNEs):
Towards New Practices and Theories?”
Deadline for Submission: November 15, 2010
Invited Editors:
Ana Colovic, Groupe Esc Rouen
Anthony Goerzen, University of Victoria, and Visiting Scholar at Groupe ESC Rouen
Ulrike Mayrhofer, IAE de Lyon, Université Jean Moulin Lyon 3, and Groupe ESC Rouen

I

n a context of economic globalisation and growing regional integration, multinational enterprises
(MNEs) face an ongoing need to reshape their investment strategies and, more specifically, to optimize
the choice of location for their activities (Goerzen and Asmussen, 2007; Colovic and Mayrhofer, 2008).
In fact, MNEs currently conduct 28% of their R&D abroad, and scholars expect this trend to become more
marked in the coming years with these activities increasingly migrating to emerging economies (UNCTAD,
2005).
The process of MNE internationalization and the examination of their foreign location choice are some of
the central issues in International Business research (Dunning, 1998). The literature on MNEs and their location strategies has evolved considerably in recent years. The topic was developed first from an economic
perspective where researchers have attempted to explain the strategic decisions of MNEs, mainly focusing
on the reasons for internationalization and the determinants of market entry mode choices (e.g. Dunning’s
1988 eclectic paradigm). These models allow a better understanding of why companies choose to locate
activities in foreign markets and which options they have for entering new markets.
During the 1990s, a new approach emerged, called the New Economic Geography, concentrating on the
geographic dimension of location strategies (Krugman, 1991, 1995). This analysis emphasizes that economic
activities tend to agglomerate in certain regions and shows why some regions tend to attract certain activities (clusters). Several recent contributions also emphasize the importance of economic drivers (Cantwell
and Narula, 2003) such as market size (Sethi et al., 2003) and investment incentives (Loree and Guisinger,
1995).
A second research stream explains the location choice based on institutional and cultural factors (Flores
and Aguilera, 2007). This stream suggests that MNEs’ location strategies are influenced by the institutional
and the cultural environment (Kedia and Mukherji, 1999; Globerman and Shapiro, 2003). According to this
stream, MNEs prefer to locate foreign operations in host countries that are close or similar to their home
country because this will substantially minimize uncertainty and thus increase chances for success (Kostova,
1999; Xu and Shenkar, 2002). The literature on institutional and cultural effects includes legal, political and
cultural dimensions. For example, Dow and Karunaratna (2006) find that differences between the MNEs
home-country and host-country political systems are likely to increase costs and uncertainty, and conse13

Related to this is the debate in the literature as to the ‘regional’ vs. ‘global’ character of MNEs’ operations.
Recently, Rugman (2005) analyzed the 500 largest multinational firms and concluded that the great majority
of these firms concentrate their activities in their home region - North America, Europe or Asia-Pacific.
The author argues that most companies are not global but rather regional or in some smaller proportion bi
-regional. This can be explained by the fact that distance still plays an important role, despite the globalisation of markets. In this perspective, the multidimensional character of the concept of distance (including
cultural, administrative, geographical, economic and technological aspects) that influences the international
expansion of activities (Ghemawat, 2001; Angué and Mayrhofer, 2008) should be taken into account. Flores
and Aguilera (2007) analyze location choices of the top 100 US MNEs in 1980 and 2000. Their findings suggest, first, that the extent of MNEs' activities around the globe is more extensive than assumed by regionalists' arguments and well beyond Ohmae's Triad, but still less widespread than claimed by the globalists - the
two main traditions within the globalization - regionalization debate.
Taken together, this brief overview of the literature on location strategies of multinational corporations
shows that the field needs further theoretical and empirical development to better understand the complexity of location choices. Therefore, we invite authors to submit articles on the following themes:


Configuration/reconfiguration of the global value-chain of MNEs



Comparison of location strategies of MNEs (countries of origin, industries, performance, etc.)



Location strategies for specific functions: production, R&D, marketing, etc.



Attractiveness of territories for MNE location (countries, regions, cities)



Contribution of location strategies to the performance of MNEs



Relationships between headquarters and foreign subsidiaries



Changing roles of headquarters and foreign subsidiaries



Disaggregation and functional fragmentation of the value chain

The above is only a suggestive list - we would also encourage authors to explore issues of location strategies that extend beyond this list. Both theoretical and empirical papers are welcome. Papers should be submitted by e-mail to Management International (mi-cetai@hec.ca) no later than November 15, 2010
for publication in the special issue of fall 2011. The presentation of submitted papers must strictly follow
the style guide of Management International (http://revue.hec.ca/mi). Papers selected for possible publication will be evaluated through a peer review system on a double blind basis.
*********************************************************************************************************
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Special Edition of the IJMR on Distributed Leadership
Guest Editors: Richard Thorpe, John Lawler and Jeff Gold
Submission Deadline: April 2010

T

his special edition aims to draw together research being conducted on the theme of Distributed
Leadership. This emergent stream of interest within the leadership literature has hitherto been relatively neglected within the management and business community. However this development is seen
as an important one given the challenges in society where expectations of leadership are increasing and
where leadership can have a significant social impact.
We are interested in receiving both ‘state of the art’ literature reviews and theoretically orientated papers
related to distributed leadership, particularly in those that;





Challenge the nature of leadership and help our understandings of the social and organisational
contexts within which leadership takes place
Offer insights into how organisational members exert influence, particularly in strategic ways
Provide accounts of new critical approaches to conceptualising the practice of leadership which
contribute to our understanding of both theory and practice
Provide reviews of leadership in relation to other social/organisational factors (e.g. culture,
change, crisis)

Address for correspondence:
Richard Thorpe,
Leeds University Business School,
Maurice Keyworth Building,
University of Leeds,
Leeds,
LS2 9JT
e-mail: r.thorpe@lubs.leeds.ac.uk

*********************************************************************************************************
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The 5th Annual Joint University of Liverpool Management School and Keele University Institute for Public Policy and Management Symposium on Current Developments in Ethnographic Research in the Social and Management Sciences.
In Association with the journal Ethnography
Work, Organisations and Ethnography
Wednesday 1st - Friday 3rd September 2010
Full details available on www.liv.ac.uk/ethnography

I

n recent years, ethnography has become an increasingly popular mode of research enquiry within the
social and management sciences. This symposium brings together established and emerging social and
management science scholars with an interest in ethnographic research to explore current trends
within the field from a broad range of perspectives.
The symposium will appeal not only to organisation and management academics but also colleagues from
sociology, anthropology, human geography, architecture, law, criminology, politics, cultural studies, environmental studies, gender studies and social and public policy. Papers from any of these disciplines, particularly
those that examine the role and value of ethnography in social and management teaching and research, are
welcome. We are open to theoretically informed or empirically based papers, as well as work-in-progress
papers from new and young emerging scholars, in any of the following areas:
- Public and private sector work organisation and work restructuring.
- New organisational forms and changing forms of employment.
- Organisational and workplace cultures and sub-cultures.
- Management-labour relations and trade union practices.
- Accounting, auditing and governance.
- Services-marketing, consumption and consumer behaviour.
- Healthcare, education, local government and social and public policy.
- Ethnographies of conflict, crime and deviance, resistance and misbehaviour (including researcher misbehaviour).
- Business ethics and unethical business and management practices.
- The prospects for shop-floor ethnography in an era characterized by the break-up of traditional forms
of shopfloor and trade union organisation.
- Labour process and critical management studies
- The contribution of virtual or new media mediated ethnographies.
- The theoretical and commercial use of ethnography in consumer marketing
- Ethnography, architecture and art.
- Emotions, the management of emotional labour in organisations, and ethnography as emotional labour:
dealing with uncertainty, fear, anxiety, stress, insecurity and danger in the field.
*********************************************************************************************************
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Project Management Institute Academic Resources
Opens Call for Research Proposals

P

roject Management Institute (PMI), the world’s leading professional membership organization for
project managers, is pleased to announce its 2010 request for proposals for 2011 research funding.
PMI’s Academic Resources Department annually solicits research proposals on any topic related to
project, program, or portfolio management with funding provided to selected recipients.
Preliminary proposals will be accepted between 1 February and 25 April 2010, and those advancing to
the second round will be notified by 10 July 2010. All grant recipients will be notified of awards up to US
$50,000 by November 2010. Funded projects begin on 1 January 2011.
As a relatively young area of academic inquiry, project management is ripe for academic research that will
advance knowledge and inform practice. Examples of topics on which little research exists include ethics
and governance, project management as a career choice, portfolio prioritization, standards evaluation and
development, the role of project management in government, non-profit organizations, non-government
organizations, the health care industry and education. The current global financial crisis also offers an interesting and timely context in which to explore the use and utility of project management.
PMI is looking for proposals from scholars, both within and outside the field of project management, including management, organizational psychology, sociology of formal organizations, education, linguistics and others. Proposed research must have a direct application to any aspect of the project management body of
knowledge or its practice. In addition, PMI encourages proposals on research involving multi-disciplinary
teams of investigators or teams consisting of academics and practitioners, who bring new ways of thinking
and related bodies of literature to the field.
About Project Management Institute (PMI) The world’s leading professional membership organisation for project managers, PMI shares knowledge with nearly 500,000 members and credential holders in
over 185 countries. Since 1969, PMI has impacted more than one million practitioners, businesses, governments, students and training organizations. Today, PMI’s products and services range from world-class standards for project, program and portfolio management to five professional credentials, including the gold
standard Project Management Professional (PMP)®. PMI’s exclusive Global Corporate Council and European Corporate Networking Group engage large multinationals and government organizations in endorsing
the value of project management. The only project management association with an established academic
research program, PMI has invested more than US$14 million in support of dozens of research projects
since 1997. Learn more at www.PMI.org
*********************************************************************************************************
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EASM 2010 Special Issue Workshop and ESMQ 2011 Special Issue
Sport Management and Stakeholders
Prague, Czech Republic,
15-18 September 2010
Deadline for submission: 15th April 2010 (conference)
Deadline for submission: 30th November 2010 (special issue)

T

o date, the overwhelming majority of the corporate social responsibility (CSR), sustainability, stakeholder management and stakeholder theory literature has keen from a business/managerial context,
thus the frequent references to “the firm”. Only recently, limited research has applied stakeholder
theory to sport. This call seeks to expand our knowledge about the relationship that exists between sport
management and stakeholders.
Invitation for the EASM 2010 Annual Conference
Interested contributors are invited to submit an abstract (maximum 4500 characters excluding spaces, but
excluding the title and the authors) through the abstract submission page of the 18th EASM 2010 conference). Invited contributors are expected to submit a full paper before the conference by September 10th
2010.
Papers presented at the conference may be invited to be submitted for consideration for the European
Sport Management Quarterly 2011 Special Issue, though other contributions will not be excluded.
Manuscripts should conform to guidelines for the journal (Publication manual of the American Psychological
Association 5th edition). Contributions should not exceed 7,000 words although papers of a shorter length
are encouraged. Papers should be submitted in electronic format to the editors, Angelo Russo
(angelo.russo@uniparthenope.it) and Giuseppe Vito.
For more information, see conference website:
http://www.easm2010.com/sport-management-and-stakeholders.html
*********************************************************************************************************
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International Symposium on HRM and the creation of
effective organizations in Africa
Nottingham Business School,
Nottingham Trent University,
UK.
13-14 September, 2010.
Deadline for submissions: 30 May 2010

T

his symposium seeks papers that not only advance debate on the challenges of managing people in
Africa, but that also challenge conventional wisdom about the ‘traditional problems’ of managing in
post-colonial (and post-apartheid) economies. We welcome papers that seek to open up new paradigmatic avenues, drawing from a range of theoretical perspectives and tackling HR and entrepreneurial
problems in creative and innovative ways. Papers should not merely focus on how African organizations can
learn from tried and tested theories, but might examine how the unique circumstances of the African context contributes to management theory and practice.
Submission procedure:
Please submit either extended abstracts (not less than 1,500 words) that will have been developed into full
papers by the time of the symposium, or full papers (7,000-8,000 words). All submissions will be subject to
double-blind review. Selected papers will be considered for special issues of the International Journal of Human Resource Management and the Journal of African Business.
Symposium fee: £90; Full-time student: £60. The fee covers participation in all sessions, symposium materials, lunches and all refreshment breaks.
Organising Committee:
Professor Ken Kamoche, Dr. Francis Neshamba, (Nottingham Business School);
Professor Kamel Mellahi, (Management School, The University of Sheffield);
Dr. Amon Chizema, Business School, (Loughborough University);
Dr. Aloysius Newenham-Kahindi, (Edwards School of Business, University of Saskatchewan).
All enquiries, proposals and submissions should be sent to Professor Ken Kamoche, Nottingham Business
School, Nottingham Trent University, Burton St., Nottingham NG1 4BU, UK. Tel, +44 (0) 115 848 6830.
ken.kamoche@ntu.ac.uk
For further details, see: http://www.ntu.ac.uk/nbs/news_events/events/94113.html
*********************************************************************************************************
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Uncertainty, Creativity and Organizational Rationalities
XI Workshop
Group of the Italian Scholars in Organizational Studies
University of Bologna
School of Economics / Alma Graduate School
June 17-18, 2010
Deadline for submission: 20th April 2010

U

ncertainty appears as the fundamental problem for complex organizations, and coping with uncertainty, as the essence of the administrative process (Thompson 1967: 159). Since Simon developed
his conceptual framework in 1947, followed by March and Simon’s (1958) and Thompson (1957),
organization is conceived as both an open system and, at the same time, as a deterministic closed system,
subjected to bounded rationality while facing uncertainty.
This perspective represented the starting point from which the main organizational theories developed in the mid-70s (contingency theory, transaction cost economics, resource dependence theory, organizational ecology, neo-institutionalism and agency theory) to explain organizational variability (or invariability). Although the relevance of these perspectives’ contribution, the issue of how to face uncertainty remains an open question in literature and central in managerial practice. This is even more relevant in the
current competitive environment where uncertainty is related not only to the “lack of consensus about
purposes and the means of achieving them” (Pfeffer, Salancik and Leblebici, 1976: 230), but it is also reflected in the main supplying and demand markets (technological, financial, labour, ...) and in institutional
and normative domains.
The centrality of this research theme is also confirmed by the recent financial and economic crisis,
emphasizing how the uncertainty problem with all its numerous aspects and facets represents one of the
main managers’ and organizational members’ worries.
Alternative theoretical approaches to such complexity are available in literature. In this regard, the exploration of creativity seems central, as it allows to
imagine action possibilities and learning pathways able to generate new organizational knowledge, capabilities and resources, to encourage the valorization of organization members and to develop an organizational
culture oriented to innovation.
These considerations suggest some research problems that could be addressed in the XI Workshop on Organizational Studies. Questions related but not limited to the discussed topics are the following:
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What are the conceptions of rationality and uncertainty at the basis of organizational theory and their interpretation of reality?
Why does uncertainty represent the foundamental organizational problem?
What are the sources of uncertainty and which forms does it assume in current organizations?
What kinds of rationality may help to face uncertainty?
How does the relationship between creativity and uncertainty can be described? And between creativity and rationality?
What is the relationship between rationality(ies) of the organization and rationality(ies) of the organizational research? And, if possible, between creativity of the organization and creativity of the organizational research?
What organizational conditions make the expression of creativity easier?
What goals and to the benefit of which stakeholders do organizational solutions based on creativity pursue?
Why does creativity find a particularly favorable context in organizational sub- environments?
What are the specificities of “creative organizations”? How does dynamic capabilities interplay whit creative potentialities?
How does creativity become a development factor of the competitiveness at the economic system level?
What is the evolution of creativity concepts on organizational design? What methodological choices do the creativity and uncertainty study suggest?
The submitted papers should indicate the track selected (http://woa2010.almaweb.unibo.it/track.html), the
title of the paper, authors’ name and their contacts. Papers must not exceed 40,000 characters (empty
spaces and references included). Papers must be submitted in electronic format (.doc) to the Conference
Convener at the following e-mail address: woa2010@almaweb.unibo.it. The selection process will be double-blind. Papers will be reviewed by two people (a member of the Scientific Committee and the Track
Chair). The decision on acceptance will be sent with the evaluation form by May 15, 2010. A book comprehending the best papers of each track will be published.
Scientific Committee
Bruno Maggi (Chair), Alma Mater Studiorum Università di Bologna e University of Milan
Massimo Bergami, Alma Mater Studiorum Università di Bologna
Enrico Cori, Università Politecnica delle Marche
Tommaso Maria Fabbri, Università degli Studi di Modena e Reggio Emilia
Maria Ferrara, Università degli Studi di Napoli “Parthenope”
Giovanni Masino, Università di Ferrara
Andrea Pontiggia, Università Ca’ Foscari Venezia
Organizational Committee
From Alma Mater Studiorum Università di Bologna: Francesco Barbini, Massimo Bergami, Massimo Bianchi,
Guido Fioretti, Gabriele Morandin, Alma Mater Studiorum Università di Bologna
From Università degli Studi di Modena e Reggio Emilia: Tommaso Maria Fabbri, Luigi Golzio, Massimo Neri,
Massimo Pilati,
Email: woa2010@almaweb.unibo.it
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Track 6: Enabling conditions for creativity within teams
XI Workshop of the Group of the Italian Scholars in Organizational Studies,
University of Bologna - School of Economics and Alma Graduate School,
June 17-18, 2010.
Deadline for submission: 20th April 2010
The aim of this track is to explore the organizational conditions indispensable for the development of creativity within teams. At the organizational level analysis, the literature looks for factors, which can improve
or obstruct creativity (Woodman, Sawyer & Griffin,1993). In a literature review about determinants of organizational creativity, Andriopoulos (2001) identified five major organizational factors that enhance creativity at the team and individual, in a work environment: organizational climate, leadership style, organizational
culture, resources and skills, the structure and systems of an organization.
Parallel, studies on team’s creativity inquire about the conditions which can improve or inhibit creativity in
specific teams (Amabile,1996; Gilson & Shalley, 2004; Paulus, 2000). Our interest is to put together both
levels of analysis, teams and organizations, aiming at distinguishing causally adequate conditions and causally
accidental conditions for the work team’s creativity. These conditions indispensable for the development of
creativity within teams can be explored through the social networks theories (Leenders, Van Engelen &
Kratzer, 2003). Viewing organizations as social networks implies viewing the organization as a system built
up by relationship between peoples, groups or organizations (Tichy et al., 1979). By studying these relationships, knowledge can, for example, be obtained on how different factors influences creativity performance
of groups
One question that we would like to raise is: what conditions within an organization, from a relational perspective, have a positive (or negative) impact on creativity activities at the team level? A higher level of connectivity does, for example, suggest a higher possibility to access knowledge and information since individuals and teams in those cases have more possible sources. Different sorts of connections have also been put
forward
when
regarding
the
potential
of
different
position
within a network. Examples of such connections are peripheral contacts, so-called weak ties (Granovetter,
1973), or more closely connected networks, communities of practice (Brown and Duguid, 1991; Wenger
and Snyder, 2000; Wenger, 2001), which are often created informally. These difformal and the informal dimension
of
the
organization
into
consideration.
Other types of explored relations are individuals’ and teams’ connectivity outside the organization. Who
are the external connections? How are they involved? To which extent the degree of connection, within
and outside the organization, and the team, is important to enhance team’s creativity? We will build on
open and closed systems (Simon, 1958; Thompson, 1957) and the inward and outward approach of teams
(Ancona, 2008). An example of a condition for team’s creativity is coupling and decoupling team’s activities
within and beyond the organization while balancing internal focus and external interactions. How does the
sequence in time of these activities according to the lifecycle of the team impact its creativity?
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Empirical or theoretical papers, we invite all those who work with creativity in teams, independent of the
teams’ classification adopted (formal and informal; globally distributed and collocated; innovators and entrepreneurships), to submit their conclusions.
If you have any preliminary questions, contact us:
Rosana Silveira Reis, University of Bologna, rosana.reis@unibo.it
Christine Baldy Ngayo, HEC Paris, christine.baldy-ngayo@mailhec.net
Jennie Björk, Chalmers University of Technology, jennie.bjork@chalmers.se
For more information, please visit:
http://www.almaweb.unibo.it/en/almags/eventi/jpage.plp?idj=31147&idEvento=31143
*********************************************************************************************************
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Challenging the Status Quo--Breakthrough Innovations that Rejuvenate Organizations
Decision Science Institute, 41st Annual Meeting
November 20 – 23, 2010
San Diego Marriott Hotel and Marina, San Diego, CA
Deadline for submission: 1st April 2010 (refereed manuscript)
Deadline for submission: 1st May 2010 (workshops, tutorials, panels, symposia, and colloquia)

I

would like to extend a cordial invitation to you and your colleagues to submit manuscripts for possible
inclusion in the 41st DSI Annual Conference that will be held in San Diego, CA from Nov. 20 - 23,
2010. In particular, I invite you to consider submitting your manuscript to the Marketing and Management Strategy and Policy (MMSP) track at the conference!
I hope you’re looking forward to this year’s DSI Meetings in the beautiful City of San Diego as much as I
am! As track chair for MMSP, I’m excited. I look forward to experiencing high-impact presentations from
researchers like you.
As chair of the MMSP track, I invite you to submit manuscripts that address issues in management strategy
and policy. Topics for the MMSP track include research that enhances research in the fields of management
strategy and policy that examines issues like strategic planning, formulation, dynamic capabilities, decision
making processes, competitive and cooperative strategies, resources allocation, etc. Please note that this is
only a sampling of possible topics. We would be happy to receive submissions that provide other unique and
valuable contributions to the field. If your interests do not fit neatly into one of these categories, I encourage
you to review the full list of track offerings at the DSI Annual Conference (see below) to find one that might
be a better fit.
Go to the DSI website www.decisionsciences.org/annualmeeting/ to learn more about the conference.
Manuscripts can be submitted on line at http://dsi.byu.edu/dsi/.
We look forward to receiving your submissions for the Marketing and Management Strategy and Policy
track of the 2010 DSI Annual conference in San Diego.
Best wishes
Derrick D’Souza
Track Chair, MMSP track
e-mail: dsouza@unt.edu
***************************************************************************************
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The Advanced School in Economics
Venice
is pleased to announce its Call for Applications in
PhD in Business
DEA – Ca Foscari University of Venice –
Academic Year 2010/2011
Deadline for application: 27rd April 2010 by 12.30
There are 8 places in total with 4 scholarships available for the successful candidates. One of the 5
scholarships is financed by The School of Advanced Studies in Venice Foundation and the Department of
Business, Ca' Foscari University of Venice.
The Business PhD Program of the Advanced School of Economics is devoted to advanced education in all
fields of management research. It is an international program, entirely taught in English. International
candidates are welcome and encouraged to apply.
The School coordinates both programs, which share several first-year courses and a common philosophy.
The School is based in Venice and offers only courses at a doctoral level. The official language is English.
The program emphasizes methodological rigor and innovation and covers all fundamental fields of
management research. The director of the program is: Massimo Warglien (DEA) . http://venus.unive.it/
warglien/home/
The doctoral program lasts a minimum of 3 years.Full information regarding the SSE and the Business PhD
program can be found on the school website:
http://venus.unive.it/sse/
Further information on the application can be found at:
http://venus.unive.it/sse/pag/applications2010.html

*********************************************************************************************************
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Special issue on Italy and Leadership
Guest Editor:A Marturano (marturanoa@luiss.it)
LUISS Guido Carli, Rome (Italy)
Deadline for submission: 10th April 2010 (abstracts) and 31st January 2011 (completed articles)

I

taly has had an amazing fabric of leaders and ideas on leadership since the Romans: Italy indeed did not
only provide all kinds of leaders (from Machiavellian-amoralist leaders to saint and value-centred leaders) but also many Italian scholars have helped us to think about leadership. From Marc Aurelius, Machiavelli, Gramsci, to Agamben, today, Italian scholars have provided tools with which to understand the
leadership phenomena. On the other hand Caesars, the Church, the Renaissance, the Mafia, Mussolini and
Fascism, leftist movements in the ‘70s, the Agnelli Family and today’s Berlusconism provide key features
useful to understand leadership, leadership culture, followership and leaders’ behaviours.
Such immense reservoir of leaders and leadership ideas, provide conceptual contradictions that are even
challenging established paradigms in leadership studies. Leadership studies indeed is a quite multidisciplinary
field as it takes lessons from history, politics, narrative, philosophy, management, law, psychology, sociology
and many other fields. Therefore Italy, with its own history, social complexity and contemporary political
muddles, is a good field to test, rethink and improve leadership studies concepts and theories. Moreover
Italy is a sort of laboratory to understanding social trends. Where are societies going? Which kind of leadership is likely to emerge worldwide? Which kind of national culture has encouraged Berlusconism? Which
leadership concepts and theories have been changed through Italian history and how has this happened?
The role of ethics in leadership studies, for example, went through different periods in which its weight in
the field continuously changed. In Marc Aurelius ethics and responsibility was a fundamental ingredient for a
would-be-leader; while in Machiavelli, apparently, amoralism was a fundamental characteristic for a leader
whose only aim was to keep governing a nation. In more recent times Italian political individuals such as
Giulio Andreotti or, in business field, Eni’s founder Enrico Mattei, based their leadership performances on
crude cynicism, though they were living in a society based on a welfare state economy. Moreover, in the
recent climate, the rise of Berlusconism (understood as a leadership model in both business and politics
based on the ideal of self-made man) is accompanied by a leadership crisis in left parties and in alternative
(that is, based on different values) leadership models in business.
Organizations such as the Catholic Church and Mafia have provided paradoxical examples of leadership
phenomena. The Church itself provides complex instances of leadership processes that have contributed to
the development and institutionalisation of the central leadership concept of Charisma since St. Paul. To
what extent has the Church provided models for everyday organization and to what extent can religious
Charisma be a useful tool to clarify modern Charisma? Is religious Charisma a normative notion asking for a
true leader to behave ethically? On the other hand the Mafia is the archetypal secret organization: not only
because of its hidden membership and its still ancestral initiation rites and secrecy laws (such as omertà
code of silence), but also because of its hidden and variable hierarchical structure enable it to create merciless and eccentric leaders. The Godfather or The Sopranos provide a fictional characterization of Mafia leaders’ authoritarian style and personal characteristics. According to G. Debord (in Comments on the Society of
Spectacles, 1988), “The Mafia is not an outsider in the world; it is perfectly at home in it. At the moment of
the integrated spectacular, it in fact reigns as the model for all the advanced commercial enterprises”. To
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what extent have corporations in recent times copied the Mafia model to protect their business and their
own organization?
Moreover, authors such as Gramsci, Pareto and Mosca offered tools to understand leadership, which are
today fundamental tools of leadership analysis. Notably, Gramsci offered the notion of hegemony that, far
from becoming an obsolete concept in post-communist societies, represents a crucial concept to understand how leading forces in organisations keep control over followers. Capitalism, Gramsci suggested,
maintain control not just through violence and political and economic coercion, but also ideologically,
through a hegemonic culture in which the values of the bourgeoisie became the 'common sense' values of
all. Thus a consensus culture developed in which people in the working-class identified their own good with
the good of the bourgeoisie, and helped to maintain the status quo rather than revolting against it. Impression management is a powerful technique for a leader to exercise his or her hegemony over the group;
Benito Mussolini built his image through media such as cinema and radio, and today Silvio Berlusconi has
built his image through television; these both created a popular consensus around themselves. How important is the role of mass media in building hegemony and shaping a leader’s image? Will the Internet change
the way in which a leader’s image is created and perceived? Will the way in which hegemony is created,
change through the use of new media (or, rather than be imposed will it emerge from followers)?
Attached to this concept there is another key concept offered by Gaetano Mosca, namely elite theory. If we
start from the layered pyramids Gramsci describes, we can understand Mosca’s definition of modern elites
in term of their superior organisational skills. These organisational skills were especially useful in gaining
political power in modern bureaucratic society. Nevertheless, Mosca's theory was more liberal than the
elitist theory of, for example, Vilfredo Pareto, since in Mosca's conception, elites are not hereditary in nature and peoples from all classes of society can theoretically become the "elite". He also adhered to the
concept of "the circulation of elites," which is a dialectical theory of constant competition between elites,
with one elite group replacing another repeatedly over time. These concepts are still used in leadership
studies as leadership takes place within social structures and also it shapes these social structures. Elites
shape leaders directly and indirectly, and leaders shape elites too sometimes simply by rising to preeminence and sometimes more directly by shaping that elite, in composition, number wealth and reputation
and so forth. Some leadership scholars claim the Leader-Member Exchange theory, in particular, bears a
close resemblance to elite theory. In such theory groups can be split into in-groups and out-groups depending on the followers’ particular relationship with the group’s leader. To what extent can this theory be paralleled by elite theory and how can the latter help to theoretically enrich the former? Furthermore, actual
organizations, especially those taking place in the Internet, tend to be more and more hierarchically flat:
how will the elite theory change in order to fit better the organisational changes around us and how will it
be reflected in Leader-Member Exchange theory?
Articles are invited which address these and similar topics. Papers can be of a theoretical or empirical nature, or investigate practical concerns. They can be drawn from any research tradition; contributions of
both a quantitative and a qualitative nature are invited. Enquiries, expressions of interest and submission of
abstracts (500 words maximum) should be sent to the Guest Editor A Marturano at marturanoa@luiss.it
Articles will be double blind reviewed. The issue will be published in Sumer 2012
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Vacancy for Visiting Positions
Graduate School of Management, Saint-Petersburg State University (Russia)
Deadline for application: 15th June 2010

T

he Graduate School of Management, Saint Petersburg State University (GSOM SPbSU, Russia) is developing an international standard-based Doctoral Program in Management. The new Doctoral Program is established in cooperation with HEC, France, and Helsinki School of Economics, Finland (a.k.a.
Aalto University, School of Economics).
For the academic year 2010-2011, the applications are invited for visiting positions at the assistant, associate professor and full professor level with specialization in management and economics and other related
areas. The following courses are available:
Research Methods in Economics & Management (30 hours)
Statistics & Econometrics I (30 hours)
Advanced Statistics & Econometrics (30 hours)
Introduction to Stata (20 hours)
Structural Equation Modeling (30 hours)
Qualitative Research Studies I (30 hours)
Qualitative Research Studies II - Advanced course (15 hours)
Design & Analysis of Experiment Research (30 hours)
Industrial Organization I (30 hours)
Industrial Organization II - Advanced course (15 hours)
Marketing I (30 hours)
Marketing II - Advanced course (15 hours)
Strategic Management I - (30 hours)
Strategic Management I - Advanced course (15 hours)
Language of instruction is English. The duration of the appointment is negotiable. The stay at St Petersburg
could be also an excellent opportunity for visiting professors to develop research contacts with the GSOM
faculty and its various research centres for Global Strategy and Innovation, Corporate Social Responsibility, Strategic Marketing, Entrepreneurship and International Logistics & Supply Chain Management.
The desired candidates must have strong teaching experience and a high research profile. A Ph.D. degree
with an appropriate specialization is required. Screening of applications will begin immediately and will continue until the positions are filled in September 1st. Salary is competitive and commensurate with experience and qualifications.
For further information please contact Prof. Olivier Bertrand, Academic Director of the Doctoral program at olivier.bertrand@gsom.pu.ru
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Applications must include the following:
1) a letter of interest;
2) curriculum vitae;
3) a possible syllabus of the course
And be sent to: Elena Komarova, the Head of the Doctoral Office at Volkhovsky Per. 3 St. Petersburg,
199004, Russia (Doctoral Program Office). Applications may be submitted electronically to
phd@gsom.pu.ru. Phone: +7 (812) 323 8459, Fax: +7 (812) 329 3234
The Graduate School of Management (GSOM) (http://www.gsom.pu.ru/en/) is a semi-autonomous unit
of St. Petersburg State University, the oldest institution of higher education in Russia. For the second year
in a row the GSOM is named the best business school in Russia and one of the best three business schools
of the Eastern Europe according to the EDUNIVERSAL 2009 Ranking.
The GSOM became part of the «National Priority Projects (NPP) in Education» in 2005. The mission of
GSOM is to create a world-class Russian business school aimed at educating and advancing the national
managerial elite to be able to meet the challenges of increasing competitiveness of Russia in the "knowledge
economy" of the 21st century.
*********************************************************************************************************
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3rd Annual Conference of the EuroMed Academy of Business
Track: Mergers and Acquisitions
November 04-05, 2010 / Nicosia, Cyprus
Conference venue: Hilton Park Nicosia
Deadline for submission: 7th May 2010
Track chairs:
Amiryany, Nima (namiryany@feweb.vu.nl; VU University Amsterdam)
Bouville, Grégor (gregor.bouville@wanadoo.fr; IAE de Rennes)
Dauber, Daniel (daniel.dauber@wu.ac.at; WU Vienna University of Economics & Business)
Vasilaki, Athina (a.vasilaki@ieseg.fr, IESEG School of Management)

M

ergers and acquisitions (M&As) have become a very popular strategy for companies to enhance
growth, expand internationally, or gain expertise and know-how etc. The popularity of M&As,
however, cannot keep pace with its successfulness. In the high-tech industry failure rates of 60 to
80 percent are noticed (Puranam et al., 2003) and M&As often fail to meet expectations (Barkema & Schijven, 2008; Hayward, 2002; King et. al., 2004).
Many aspects have been mentioned as influencing factors with regard to M&As’ success, such as strategic
and financial fit, pre-decision making, post-M&A implementation and organizational capabilities (Haspeslagh
& Jemison, 1991; Helfat et al., 2007). Often strategic and financial fit are inculpated for being a major reason of most demergers. However, in the last years perspectives slowly shifted and strategic fit is rather
seen as a necessary, but not sufficient, condition for successful M&As. Cultural fit has gained in importance
and is now understood as a crucial factor to enable synergies from strategic compatibility, especially to alleviate culture shocks (Bjorkman & Gunter, 2007; Stahl & Voigt, 2008).
Pre-decision making of M&As has been a topic of concern as well. Problems, such as fragmented perspectives, increased momentum, ambiguous expectations, and multiple motives of M&A partners have been
mentioned (Haspeslagh & Jemison, 1991). Moreover, the capability to choose the right target and M&A approach plays an important role (Helfat et al., 2007), thus severely affecting M&A outcomes.
In the post-M&A phase managers have to deal with various issues affecting the implementation. Factors
such as the mode and speed of integration (Graebner, 2004; Haspeslagh & Jemison, 1991; Ranft & Lord,
2002), the importance of existing social capital within organizations (Nahapiet & Ghoshal, 1998), the characteristics of the technology know-how of the firms involved (Ahuja & Katila, 2001), or similar organizational contexts (Lane & Lubatkin, 1998; Lane, 1998) turned out to be of relevance. In order to create value
through M&As, organizations are expected to pay attention to the importance of these aspects during the
post-M&A phase (e.g.Vermeulen & Barkema, 2001).
Despite the increasing number of publications in this field within the last decades, a concordant conclusion
on how to turn M&As into successful deals, is absent. Therefore, we invite papers from different disciplines
with different methodological approaches (quantitative, qualitative and mix-methods) in order to shed light
on this issue. Articles submitted to this track may cover, but are by no means limited to one or more of
the following issues:
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Leading through change: The case for M&As;
Pre-acquisition decision-making;
Managing/Planning integration in M&As;
Cultural vs. structural integration in M&As;
Behavior of acquiring and acquired organizations/individuals;
H&R strategies to manage employees in times of M&As;
Social dynamics in M&As;
Socio-psychological dynamics in M&As;
M&A mediators: The role of external consultants;
Knowledge/capability transfer/migration/sharing through M&As;
Organizational learning through M&As;
M&As-Dynamic capabilities;
Synergy identification/realization in M&As;
Measuring Performance in M&As;
Please submit your paper or abstract to EMRBI@unic.ac.cy by strictly following our author guidelines:
http://www.unic.ac.cy/media/Business-school/GuidelinesforAuthors.pdf
All manuscripts (including abstracts) will be double blind reviewed. Please indicate, on the first page of the
manuscript, the track (only one) for submission. The general call for papers of the 3rd EuroMed Conference
can be found here: http://www.unic.ac.cy/media/business-school/CallForPapersSmall.pdf
M&A PhD seminar
There will also be an M&A PhD seminar, which precedes the conference and aims at:




Providing an overview of state-of-the-art approaches to studying domestic and international mergers and acquisitions
Discussing various theoretical and methodological challenges
Presenting and discussing various future trends, issues and perspectives on the M&A phenomena,
such as strategic, economic/finance, human behavior, organizational and international cultural and
others as well as the relationships between these research streams.

The seminar will provide a unique opportunity for doctoral students to further develop their research
ideas, to learn about the challenges of conducting M&A research and building a successful academic career
in this field, and to broaden their professional networks. The format of the Consortium will facilitate a constructive and supportive discussion among the doctoral students and the participating faculty on topics of
broad interest such as new trends in conducting high-impact M&A research, managing the dissertation stage
and the job search process, and successful entry into the academic career. In addition, students will receive
concrete feedback on their individual current research projects as well as ideas and guidance for their future research agenda.
For more information, please visit: http://emrbi.com/main.asp?cat=site&sel_nav1=177 and/or contact
Prof. Yaakov Weber at yweber@bezeqint.net
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18th EASM Conference,
Bridging sport management across Europe
Prague, Czech Republic
Clarion Congress Hotel
15 - 18 September 2010
Deadline for submission: 15th April 2010
We invite abstract authors to submit their scientific work for presentation at the EASM Conference.
Conference topics include:
Managing sport in upcoming economic conditions
Sport e-business and e-commerce (sport market opportunity)
Sport and work in European dimension
Personality and competencies of sport managers
Media purchase and sale of sports
Research for management and marketing
Local and global sport governance
Project management of big sport events
Sport tourism & Environment
Sport facility management
New trends in management and marketing of sport
Open session
Abstracts selected for presentation (Oral or Poster) will be published in the official Conference Abstract
book handed out to all registered participants upon registering onsite.
Preliminary Conference programme is available at the conference website www.easm2010.com
New Researchers Award (NRA)
With the kind support provided by Routledge Journals.
This prize is awarded for the best original theoretical or conceptual advance and significant unpublished
contribution in sport management. The research should be appropriate for presentation at the annual
EASM conference and publication in the European Sport Management Quarterly. To be eligible for this
award, researchers must be near to completion of their Ph.D. or have graduated less than three years prior
to submission. The prize is established to stimulate dissemination of new ideas and innovative research in
Sport Management by encouraging new researchers at the start of their career.
More information about NRA can be found at www.easm2010.com/new-researchers-award.html.
Online registration is now open. Please feel free to register at the conference website.
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Important dates
Abstracts
April 15, 2010 - Abstract submission deadline
Registration
June 30, 2010 - Early registration deadline
Accommodation
July 7, 2010 - Accommodation booking deadline
Student seminar
As every year Student seminar will be organised prior to the EASM conference from September 12 – 15,
2010.
We are looking forward to welcoming you in Prague in September. For more information, please contact
info@easm2010.com
*********************************************************************************************************
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Journal of Small Business Management
Special issue on
Small business and networked innovation: organizational and managerial challenges
Deadline for submission: 31st December 2010
Guest Editors: Massimo G. Colombo*, Keld Laursen**, Mats Magnusson* **, Cristina Rossi Lamastra*
*

Department of Management, Economics, and Industrial Engineering, Politecnico di Milano
Department of Innovation and Organizational Economics, Copenhagen Business School
***
School of Industrial Engineering and Management, Royal Institute of Technology (KTH)
**

I

t is well known that Small and Medium Enterprises (SMEs) are, in general, disadvantaged along their
path towards innovation as they lack relevant resources to be invested in R&D and often experience
financial constraints. In order to overcome such limitations, they are increasingly engaging in external
knowledge sourcing activities. Along this path, they form alliances with large companies (e.g. vertical relationships with suppliers or with lead customers), establish linkages with other SMEs as in districts or geographical clusters, and collaborate with Universities and research centres. Such networking activities allow
SMEs to overcome their liability of smallness and to gain access to national and international sources of new
knowledge. Indeed, networks allow SMEs to reach the critical mass, becoming bridges towards new markets and innovation sources. However, external knowledge sourcing activities pose keys challenges that
SMEs cannot neglect. For instance, networking may divert resources and time from the company’s core
business, may generate uncontrolled knowledge spillovers favoring competitors, or may increase unintended personnel turnover. Networking for innovation is a topic extensively studied in small business literature. Specifically, a large number of contributions has explored whether and how SMEs form their portfolio of external links with a variety of diverse innovation partners. Conversely, the issue of how SMEs
should organize in order to limit negative externalities generated by networking and increase its benefits is
still poorly investigated.
The aim of the special issue is to describe, analyze and improve our understanding of the organizational and
managerial challenges posed to SMEs by networked innovation. More specifically, we are looking for contributions that:
i) explore, from theoretical and empirical perspectives, the diverse organizational challenges faced by SMEs
in their interactions with diverse external parties aimed at gaining access to and/or jointly developing new
ideas, knowledge and capabilities;
ii) suggest suitable organizational structures and managerial practices for the interaction of SMEs with third
parties, aimed at facilitating the exchange of knowledge. These organizational and managerial changes include flatter or deeper hierarchies, delegation of decision authority to employees, design of suitable incentive-based compensation schemes, use of formal and informal communication, knowledge sharing and integrating practices;
iii) highlight institutional, technological, and competitive factors that shape SMEs’ organizational design for
and managerial attitude towards networked innovation;
iv) provide concrete examples of best practices of organizing for networked innovation in SMEs from which
practitioners may take inspiration;
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v) present new ideas regarding the design and evaluation of innovation policies supporting SMEs’ adoption
of organizational designs and managerial practices suitable for networked innovation.
Research questions
A non-exhaustive list of research questions that could be answered includes the following ones:
1. How can SMEs, both in traditional and high tech sectors, organize to profit from networked innovation?
What organizational adjustments are required for external sourcing of technologies and products? Are these arrangements different from those of large firms?
How should SMEs organize in order to become an interesting innovative target to be acquired by large companies?
How should SMEs organize for taking advantage of markets for ideas? Do organizational structures and management practices most suitable for licensing-out pose constraints to licensing in (and vice versa)?
More generally, does the internal organization of SMEs depend on—and should be adjusted to—their knowledge
sourcing strategies (e.g. number and type of external linkages, emphasis on exploitation vs. exploration, and
so on)?

2. Do SMEs enjoy competitive advantages or disadvantages in organizing for networked innovation?
Do born networked SMEs exist? Do they exhibit peculiar genetic characteristics (e.g. competences and formal
and informal social ties of their founders)? Do they outperform other SMEs in networked innovation?
Do family firms face specific organizational challenges in networking with diverse actors because of the autocratic
management style of their owners?
Do born global SMEs enjoy advantages in accessing international knowledge and innovation networks? Do these
advantages depend on specific organizational design and managerial practices?

3. Do organizing for networked innovation pose appropriability hazards?
How can SMEs innovating in networks organize to protect their proprietary knowledge? Do they rely on network
-level patent pooling or other arrangements for collective managing of IPRs?
How do SMEs manage the tension between openness and appropriability when interacting with communities of
users and developers (e.g. firms interacting with Open Source software communities)?
What should SMEs do in order to control the possible outflows of technological knowledge which may be generated by the mobility of their employees?
How could SMEs organize for taking advantage of spill-ins in networks?

Deadlines and important dates for the Special Issue
Stage
Date
First round of reviews
April 30th, 2011
Submission of revised papers
August 31th, 2011
Second round of reviews
November 30th, 2011
Expected delivery to JSBM
February 2012
*********************************************************************************************************

35

9th Annual Colloquium of the European Academy
of Business in Society
Corporate Responsibility and Emerging Markets
20 & 21 September 2010
Hosted by St. Petersburg State University
Graduate School of Management
followed by EABIS’ Annual PhD Conference
22 September
Deadline for submission: 28th May 2010

T

he EABIS Colloquia from 2002 to 2009 have taken disciplinary perspectives on the corporate
responsibility (CR) agenda. The first two Colloquia explored general knowledge dimensions and
societal expectations about the role of business in society. In subsequent years the conference
themes took more disciplinary approaches. The Colloquia in 2010 and 2011 will take a geographic approach.
Context
The current crisis has undermined confidence in the Western-dominated paradigm of economic governance. This has created a vacuum of authority within which Emerging Markets have claimed a greater
say in defining global economic governance — witness the shift from G8 to the G20 Group.
Even before the crisis, ongoing globalisation was altering the traditional balance of power between
“developed” and “emerging” nations. Access to capital, knowledge and talent has leveled the global
playing fields on which multinational firms must compete for resources and market share. As a result,
businesses from these Emerging Markets are vigorously challenging the hegemony of their older rivals.
The growing influence of Emerging Markets and their leading companies has not come without a cost.
Increased economic and geopolitical weight has been accompanied by a greater burden of responsibility
to address complex social, environmental and governance issues.
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Relevance
The thematic focus on Emerging Markets is thus especially relevant due to:




The growing importance & geopolitical significance of BRICSA and all emergent countries;
The particular relationship between economic and social development that sets a distinct CR agenda on societal
issues in these countries;
The CR and sustainability challenges related to potentially unrestrained industrialization in Emerging Markets.

Contributions Invited at Three Levels
Global
The changing role of Emerging Markets as the new key actors in shaping global and regional governance;
The role of Multi-national companies (MNCs) from these countries as new powerful agents of change in a
post-crisis global economy;
The impacts of Emerging Markets on global sustainable development and ecological agendas, keeping in mind
that “Western” views of sustainable development are not universally shared;
The impacts of the current global challenges on the CR agenda in Emerging Markets and the impacts of
Emerging Markets on the global CR agenda, keeping in mind that views on issues like human rights and
democracy are not universally shared;
The education and development of the “elites” and future leaders in these countries to take on global responsibility in social, economic, environmental and governance issues.

National
The specificities and particularities of the business and society interconnections and the changing social contracts in these societies;
The impact of dominant, internationally recognized CR approaches (e.g. UN Global Compact principles,
global reporting standards, ISO standards, etc);
The role of government, NGOs and other stakeholders in setting the CR agenda and the impact of the crisis
on this agenda;
Specific issues such as corruption, transparency, poverty, human rights, health & safety, environmental footprints, resource depletion, ecological degradation;
Comparative analysis of the state of CR and its drivers

Company
Contributions from the disciplinary perspectives addressed in previous EABIS Colloquia: overall Societal Expectations of Business, Stakeholder Management, CR and Competitiveness, CR in Strategic Management,
CR and Leadership / Organisational Change, Corporate Governance (as relate to Emerging Market
countries);
How MNCs develop a better understanding of these societies in order to operate optimally, integrate it in
their value proposition and create long-term strategic success;
How companies address specific issues like corruption, health & safety, labour & human rights, environmental management, etc – also as part of supply chains;
Case studies on CR frameworks, practices and reporting standards of companies in Emerging Markets, including the impact of the current crisis on these approaches;
The role and place of CR and Sustainability in management development and executive education in companies and in business schools.
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Submission details In line with EABIS’ unique model, we strongly encourage JOINT PRESENTATIONS of collaborative work between companies and research institutions. Regardless of whether inputs come from academics, business managers or executives, policy makers, consultants or civil activists, each submission should bring new knowledge about the role of business in Emerging Markets.
Important dates:
Selected inputs confirmed, presenter invitations sent by Friday 25th June
Presenters confirm participation by Friday 16th July
Please send your summary via e-mail to Anastasia Savchenko, 2010 Colloquium Coordinator, at
csr@gsom.pu.ru
For specific guidelines on submission, please visit the website www.eabis.org
All submissions will be reviewed by a multi-stakeholder committee. Those who submit successful proposals will then be invited to prepare a presentation for the Colloquium (September 20-21). A select
number of presenters will also be invited after the conference to submit a full paper to a special journal
issues. Full papers should be limited to 5000 words maximum.
We look forward very much to receiving your contributions and to meeting you at the 9th EABIS Colloquium on 20 - 21 September 2010.
Prof. Yury Blagov

Prof. Gilbert Lenssen

Colloquium Chair, GSOM at St. Petersburg
State University

President, EABIS

About EABIS and the Annual Colloquium
EABIS is a unique alliance of over 100 companies, business schools and academic institutions and affiliated partners that – with the support of the European Commission – is committed to mainstreaming
business in society issues into management practice, research and education.
Its Annual Colloquium is one of the world’s largest business-academic-stakeholder events on corporate
responsibility and executive development, and a unique platform for high level debate, knowledge exchange and interdisciplinary networking. For more information on members(hip) and activities visit:
www.eabis.org.
****************************************************************************************************
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W

e are very pleased to let you know that the March 2010 issue of Management and Organization
Review (Volume 6, Issue 1) is now available. This issue brings together six articles that shed light
on a variety of topics: three articles on East Asian firms and three articles on Chinese Management.

Articles in this issue are free to download through 2010. We hope you will enjoy reading this issue’s interesting articles!
-The MOR Editorial Team
A Note from Management and Organization Review: A Warm Welcome and a New Volume
Anne S. Tsui
Published Online: 26 Jan 2010, Page 1-3
Articles
Confucian Capitalism and the Paradox of Closure and Structural Holes in East Asian Firms
Sun-Ki Chai, Mooweon Rhee
Published Online: 16 Oct 2009, Page 5-29
Perceived Fairness of Pay: The Importance of Task versus Maintenance Inputs in Japan, South
Korea, and Hong Kong
Tae-Yeol Kim, Todd J. Weber, Kwok Leung, Yukiko Muramoto
Published Online: 18 Dec 2009, Page 31-54
From Organizational Citizenship Behaviour to Team Performance: The Mediation of Group
Cohesion and Collective Efficacy
Cheng-Chen (Timothy) Lin, Tai-Kuang (T. K.) Peng
Published Online: 18 Dec 2009, Page 55-75
Ownership Concentration and Product Innovation in Chinese Firms: The Mediating Role of
Learning Orientation
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Yuan Li, Hai Guo, Yaqun Yi, Yi Liu
Published Online: 23 Sep 2009, Page 77-100
Is Entrepreneur–Politician Alliance Sustainable During Transition? The Case of Management Buyouts in China
Pei Sun, Mike Wright, Kamel Mellahi
Published Online: 4 Sep 2009, Page 101-121
Interorganizational Exchanges in China: Organizational Forms and Governance Mechanisms
Jianjun Zhang, Hean Tat Keh
Published Online: 19 Feb 2009, Page 123-147
Commentaries
In Pursuit of High Quality Research
Anne S. Tsui
Published Online: 18 Jan 2010, Page 149-150
Erratum Response to Beamish and Bapuji
Mark Fox
Published Online: 18 Jan 2010, Page 151-155
Missing the Forest for the Trees: A Reply
Hari Bapuji, Andre Laplume
Published Online: 18 Jan 2010, Page 157-161
***************************************************************************************
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Institute for Small Business & Entrepreneurship 33rd Annual Conference
Looking to the Future: Economic and Social Regeneration through Entrepreneurial Activity
3rd & 4th November 2010,
Grand Connaught Rooms, London
Deadline for submission: 16th April 2010

W

e invite you to submit an abstract and share your research, thinking and findings with the delegates of the ISBE 2010 Conference. We welcome Academic Research Papers (either refereed
or working), Practitioner Papers and Case Studies for presentation at the Conference. This
year, papers are invited for submission to the following tracks:
Learning for Entrepreneurship & Enterprise Education
Managing for Regeneration, Sustainability and Growth
Business Support Policy and Practice
Business Creation and Business Closure
Networks, Innovation and Resource Acquisition
Gender and Enterprise
ICT, IT and E-Business in the Small Firm Sector
Finance, Venture Capital, Taxation and Regulation
Creative Industries Entrepreneurship
Social, environmental and ethical enterprise
Entrepreneurship in Minority Groups
Family Business in the Small Business Sector

Full details of the deadlines for this event can be found below:
Date
th

Action

30 June 2010

All Abstracts Reviewed. Abstracts Accepted or Rejected. Successful submitters given feedback
to input into final papers.

1st July 2010

Early Bird Discount Ends.

31st July 2010

Deadline for submitting all final papers. (Please note, this deadline applies to all paper categories)

14th September
2010
31st September
2010

Final Decisions made on all papers and submitters informed if successful or not.
Scheduling of all papers for ISBE Conference Complete.

To submit your abstract or fur further information about this event please visit our conference website visiting http://www.isbe.org.uk/isbe2010 or contact Liz@isbe.org.uk

41

Under the Patronage of Madam Valérie Pécresse,
French Minister of higher education and Research
4TH INTERNATIONAL BIENNALE ON COMMERCIAL NEGOTIATION
Honorary Chairman: Pr Christophe Dupont, Director of LEARN (Laboratory for Applied
Studies
and Research on Negotiation), ESC Lille
A new approach to commercial relations
17 and 18 November 2010 at NEGOCIA
8, avenue de la Porte de Champerret 75017 Paris, France
Deadline for abstracts submission : 15 May, 2010
Original treatment of the themes outlined below. The list is not exclusive but, rather, intended as a guideline.
Track 1 - negotiation and inter-organisational relations
Track 2 - negotiation and international trade
Track 3 - law, conflict management and enterprises
Track 4 - trade relations, business diplomacy and conflict resolution
Track 5 - regulation and negotiation
The colloquium includes plenary sessions, round tables and parallel sessions
Please send abstracts to: https://www.conftool.net/biennale_negotiation2010/ or biennale.negociation2010@negocia.fr
 15 pages maximum, including tables, figures, bibliography and appendices.
 Abstract in English or French, key words (maximum of 5).
 Flyleaf: title of the paper, the surname(s) and forename(s) of the author or authors, their position, the
institution or company to which they are attached, their postal address, their email, and their telephone
number.
 The name of the file containing the completed paper must feature the initial (or initials) of the primary
author plus his or her surname. For example, for an author called Arnaud Dupont, the file name would be
“adupont.doc”.
 Format used must be Word/PC 2003 (not Word 2007 or pdf), Times New Roman 12, A4, numbered
pages, interline 1.5.
 Scholarly publication planned.
42

 Young Researcher Award to encourage participation of graduate students and PHD graduates
To consult the long version of the call for papers, please open click here:
http://www.negocia.fr/4eme-Biennale-internationale-de-la-Negociation-commerciale-17-18-novembre-2010a-Paris.html
CONTACT :
Dr Doudou Sidibé,
Scientific Head of Project, International Biennale on Commercial Negotiation
8, avenue de la Porte de Champerret - 75838 Paris cedex 17
Tel.: + 33 (0)1 44 09 31 53
Email : dsidibe@advancia-negocia.fr
*********************************************************************************************************
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Special Issue of Business & Society on
“Corporate Innovation and Sustainable Community Development”
Guest Editors:
Jeremy Moon, Nottingham University Business School, United Kingdom
Judy N. Muthuri, Nottingham University Business School, United Kingdom
Uwafiokun Idemudia, York University, Canada
Deadline for submission: 18 June 2010

P

overty remains one of the biggest development challenges today. The rise of global poverty has reinvigorated the idea that corporations must embrace wider roles and responsibilities and respond to
poverty and development challenges afflicting communities. The proposition that businesses can play
proactive role in solving development and poverty challenges is widely accepted. Increasingly, businesses
are viewed as an integral part of the solution to sustainable livelihoods of low-income communities.
Corporate community involvement (CCI) remains a popular corporate social responsibility approach employed by companies toward community development. However, whether, and if, CCI is actually delivering
on its “community development” objectives, and importantly, whether CCI initiatives are designed to just
accommodate or address poverty remain primary concerns in contemporary discourse on business and
development relationships.
But as community development and poverty reduction agendas move from the periphery to the heart of
strategic business thinking, there is a need to strengthen the emerging critical perspective on CCI and
reconceptualise the role of business in development that goes beyond philanthropy and toward sustainable
community development. This demands that we reexamine the extent to which corporations facilitate, support and promote (a) interventions and (b) institutional mechanisms and structures, for building the natural,
economic, social, cultural, and human forms of community capital. These forms of community capital in turn
help address development challenges, and advance self-determination of local communities in developing
countries.
This special issue will discuss corporate innovation as it relates to poverty alleviation in local communities
in developing countries. Some research questions that might be addressed in this special issue include, but
are not limited to, the following:
What constitutes “business” and “poverty” and how different types of businesses may affect different
aspects of poverty?
What is the role of corporations in eradicating poverty, and what are the limits or boundaries? What
are the implications of businesses taking on responsibility for poverty alleviation and development?
What motivates companies to tackle poverty in local communities? What types of institutional logic inform corporate innovation in community development?
In what ways are corporations meaningfully engaging state and nonstate actors in poverty alleviation and
development through their CCI programs?
44

What organizational forms support or facilitate corporate social action that works to ameliorate poverty?
What are the (a) ethical, (b) economic, and (c) governance dilemmas of businesses taking on responsibility for poverty reduction and development?
How do corporations integrate the “sustainable community development” agenda into the organization?
How are poverty alleviation issues incorporated in the corporate strategy? How is a “community
development” innovation culture built, diffused, and sustained in organizations?
How do corporations promote institutions that are essential for local communities’ participation in development processes?
What market mechanisms promote and enhance sustainable livelihoods in the community?
What are the limits of market mechanisms for poverty and sustainable community development, and
how might these challenges be resolved?
How do we measure social impact of corporate community development?
How can sustainable community development initiatives be scaled up?
This special issue is open to papers from different academic disciplines that are conceptual, theoretical, or
empirical in nature and present new insights and innovative ideas on business models, frameworks, strategies, and processes that (a) respond to factors that contribute to poverty and (b) advance sustainable community development in developing countries.
The papers should demonstrate how corporations are engaging (or not engaging) local communities across
the business value chain. Possible topics are the following:
 Corporations and community (and/or social) enterprise development
 Corporations and community asset building
 Business approaches toward community empowerment and capacity building
 Social partnerships
 Multistakeholder engagement processes.
Submission Instructions: Contributors are requested to submit full papers electronically to the corresponding guest editor, Dr. Judy Muthuri (judy.muthuri@nottingham.ac.uk). Submissions to the Special Issue should all follow the Business & Society manuscript submission guidelines outlined on the journal’s Web
site at http://www.sagepub.com/journalsProdManSub.nav?prodId=Journal200878.
Papers should include a 100-150 word abstract followed by 3 to 5 keywords. The paper itself should contain no indications of authorship. A title page containing full author contact information should be sent as a
separate document. The citations and references should be APA compliant (see BAS guidelines). All submitted papers will go through the regular double-blind journal review process. Please note that the topic of
the Special Issue is also to be the theme of the ICCSR annual symposium which is currently planned for
April 27, 2010.
For any questions, please contact editors Prof. Jeremy Moon jeremy.moon@nottingham.ac.uk, Dr.
Judy Muthuri judy.muthuri@nottingham.ac.uk, or Dr. Uwafiokun Idemudia idemudia@yorku.ca
******************************************************************************
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PhD in Management, Economics and Industrial Engineering,
Politecnico di Milano
Economics of entrepreneurship: the evolution of top management team
Motivations and objectives of the research in this field
Whilst numerous contributions have studied top management teams in large corporations, entrepreneurial
teams (ET) in entrepreneurial venture have still received scanty attention by economics and managerial
school. However, the issue of their characteristics and evolution poses interesting research questions. For
instance, how do ET’ s characteristics affect on firm’s survivorship and performance? Which are the main
drivers of the ET evolution?
Methods and techniques that will be developed and used to carry out the research
The research will be both theoretical (development of economic models on the basis of the literature) and
empirical (gathering of primary and secondary data). Advanced statistic and econometric techniques will be
applied to test research hypotheses.
Educational objectives
Acquiring a comprehensive knowledge of the literature and the ability of elaborating it in a critical manner.
Developing advanced statistical and econometric skills for testing theoretical hypotheses. In short, becoming able to write scientific papers on the topic to be published in top international journals.
Job opportunities
The study of ET in entrepreneurial ventures is of great interest for both academic and practitioners alike.
People earning a Ph.D. in this field can yearn for both an academic carrier and a consultant carrier within
companies.
Research director: Prof. Massimo G. Colombo
Research group composed of 1 Full Professors, 2 Assistant Professors, 1 Post-Docs, 1 PhD students
Yearly net income
€. 15.632,70
Monthly net income €. 1.302,72
Financial aid:
1200€ per year for educational activities (purchase of study books and material, funding for participation to courses, summer schools, workshops and conferences): financial aid per PhD student per
year
1st year foreign students can receive also a support for housing up to max 2500 euros
various forms of financial aid for activities of support to the teaching practice.
Deadline: May 25th, 2010
On-line enrolment procedure: http://www.phd-admission.polimi.it
More information about the Doctoral School on http://www.ricerca.polimi.it/index.php?id=4562

46

Organizing for innovation and creativity
Motivations and objectives of the research in this field
The design of firms’ internal organizational structures (e.g. allocation of authority; configuration; information processing structures; social networks) and management practices (e.g. incentive-based compensation
schemes; training; promotion, recruitment and dismissal practices) has been attracting long lasting interest
by academic and practitioners. However, the relation between firms’ internal architecture and their innovation and creative processes deserves further inquiring. The research in this field aims at addressing research
questions related to this leading-edge topic.
Methods and techniques that will be developed and used to carry out the research
The research will be both theoretical (development of economic models on the basis of the literature) and
empirical (gathering of primary and secondary data). Advanced statistic and econometric techniques will be
applied to test research hypotheses.
Educational objectives
Acquiring a comprehensive knowledge of the literature and the ability of elaborating it in a critical manner.
Developing advanced statistical and econometric skills for testing theoretical hypotheses. In short, becoming able to write scientific papers on the topic to be published in top international journals
Job opportunities
The study of firms’ organizational design is now gaining momentum. People earning a Ph.D. in this field can
yearn for both an academic carrier and a consultant carrier within companies.
Research director: Prof. Massimo G. Colombo
Research group composed of 1 Full Professor, 2 Assistant Professors, 1 Post-Doc, 1 PhD student
Yearly net income
€. 15.632,70
Monthly net income €. 1.302,72
Financial aid:
1200€ per year for educational activities (purchase of study books and material, funding for participation to courses, summer schools, workshops and conferences): financial aid per PhD student per
year
st
1 year foreign students can receive also a support for housing up to max 2500 euros
there are various forms of financial aid for activities of support to the teaching practice. The PhD student is encouraged to take part in these activities, within the limits allowed by the regulations.
Deadline: May 25th, 2010
On-line enrolment procedure: http://www.phd-admission.polimi.it
More information about the Doctoral School on http://www.ricerca.polimi.it/index.php?id=4562
Contact:
Elena Belotti
Department of Management, Economics and Industrial Engineering,
Politecnico di Milano
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EXECUTIVE COMMITTEE MEMBERS

President Peter McKiernan, University of St Andrews, UK
President-Elect Morten Huse, BI Norwegian School of Management & Tor Vergata University, Rome University, Rome
Vice-Presidents Kathrin Moeslein, Erlangen-Nuernberg University, Germany
Arja Ropo, Tampere University, Finland
Henk Volberda, Erasmus University Rotterdam, Netherlands
EMR Editors Alfonso Gambardella & Maurizio Zollo, Bocconi University

NATIONAL REPRESENTATIVES
Australia
Austria
Belgium
Canada
Denmark
Finland
France
Germany
Ireland

Suzanne Young, La Trobe University
Regine Bendl, Vienna University
of Economics
Aimé Heene
Ghent University
Ron Ferguson
Concordia University
Anne-Marie Søderberg, Copenhagen Business School
Vesa Suutari, University of Vaasa

Italy

Armand Hatchuel
Ecole des Mines de Paris
Anne-Katrien Neyer, University
of Erlangen-Nuernberg
James Quinn
Trinity College Dublin

Sweden

Netherlands
Norway
Slovenia
Portugal
Spain

Switzerland
UK
USA

ANNUAL CONFERENCE CHAIRS
2008 – Ljubljana
Milenko Gudic
2009 - Liverpool
Terry McNulty
2010 – Rome
Luca Gnan
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Anna Comacchio, University Ca'Foscari
Ad van Iterson, Maastricht University
Fred Stronen
Oslo University College
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University of Minho
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ETH Zurich
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